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XYZEDITOrIal

ear Readers,

Welcome to the February SATTE Special Issue of BOTT India!

As we gear up for one of the most significant travel trade events of the year, this issue is packed with exclusive 
insights and industry updates.

Leading the way is our special coverage on the progress of the Mahakumbh, featuring insightful interviews 
with the Hon’ble Tourism Minister and Ms. Mugdha Sinha. We’ve also had the privilege of speaking with 
senior representatives from MP Tourism, Goa, Maharashtra Tourism, Gujarat Tourism, and more, shedding 
light on their strategies for the year ahead.

A key highlight of this edition is a detailed analysis of the Union Budget and its impact on the tourism sector. 
We bring you exclusive reactions from industry veterans, sharing their perspectives on the allocations, policy 
shifts, and what they mean for the future of travel and hospitality in India.

Additionally, this issue features exclusive interviews conducted during OTM in Mumbai, capturing the latest 
trends, business strategies, and innovations shaping the industry. We also bring you special coverage of the 
Bengal MICE Conclave in Kolkata, organized by ICPB and the West Bengal Government, showcasing the 
state’s potential as a premier MICE destination.

Our popular Mumbai Diaries column continues to spotlight key personalities from the travel industry. This 
time, we feature a candid conversation with Himanshu Patil from Kesari Tours, delving into his journey and 
contributions to the sector.

Of course, the issue is filled with regular updates, trends, and expert insights to keep you informed and in-
spired.

We hope this special issue adds value to your SATTE and OTM experience and provides a comprehensive 
view of the evolving travel industry.

Happy reading, and see you at SATTE! and insights to keep you informed and inspired.

We hope this special issue adds value to your OTM experience and provides a comprehensive view of the 
dynamic travel industry. Happy reading, and see you at OTM!

Priyanka Saxena Ray
Editor, BOTT India

Editor’s Desk

letter
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KeNya projectS 20% 
growth IN vISItor 
arrIvalS from INdIa IN 
2025

Kenya is projecting a 20% 
growth in visitor arrivals 

from India by the close of the 
year. During their participation 
at OTM in Mumbai, about 15 
Kenyan travel agencies that have 
been pitching camp in the key cities of India to woo travellers into the coun-
try, expressed confidence in the expected growth of the market. KTB has also 
announced a two-month joint sales campaign in collaboration with prime In-
dia partners promoting Magical Kenya holiday packages.

Türkiye has reinforced its position as a leading global tourism 
destination in 2024 as it hosted 62.2 million visitors in 2024, 

marking a 9.8% year-on-year growth and an impressive 20.3% 
increase compared to pre-pandemic levels in 2019. Tourism rev-
enue reached a historic high of 61.1 billion USD in 2024. The In-
dian market has emerged as a particularly strong growth driver, 
with visitor numbers increasing by 20.7% compared to 2023.

eaSemytrIp aNd Sabah tourISm board SIgN moc

EaseMyTrip.com has officially entered into a Memorandum of Collabora-
tion (MoC) with Sabah Tourism Board (STB) to strengthen Sabah’s ap-

peal among Indian travellers. The signing ceremony took place on 3rd Feb-
ruary 2025 at the EaseMyTrip office in New Delhi, with STB Chief Executive 
Officer Julinus Jeffery Jimit and EaseMyTrip Chief Operating Officer Nutan 
Gupta formalising the collaboration.

taIwaN wItNeSSed a robuSt 20% 
growth from INdIa

Latest official 
figures from 

Taiwan Tour-
ism adminis-
tration (TTA), 
the national 
tourism agency 
of Taiwan, show 
that Indian 
market has registered a strong 19.46 per cent growth 
in visitor arrivals in the first 10 months of 2024. Tai-
wan has registered a total arrival of 31,766 visitors 
from India during the January – October 2024 pe-
riod, a near 20 percent growth over 26,591 visitors 
from India registered during the same period in 2023.

Korea tourISm orgaNIzatIoN ShowcaSeS 
Key INItIatIveS at delhI roadShow 

Korea Tourism Organization in collaboration with 
TAAI recently hosted the Korea Tourism Roadshow 

in Delhi. The event comes at a time when Indian tour-
ism to South Korea has witnessed remarkable growth, 
with 176,668 Indian visitors recorded in 2024—a 44% 
increase from 2023. The roadshow introduced KTO’s 
latest trade-focused initiatives, including the Korea Pre-
mium Travel Consultant (KPTC) program, K-Incentive 
Scheme 3.0, and MICE support programs.

mNto SucceSSfully wrapS up 
ItS ShowcaSe of morocco at 
otm 2025

The Moroccan National Tourism 
Office (MNTO) has successfully 

wrapped up its showcase of Morocco at 
OTM 2025, with a special focus on the 
keen interest of the Indian traveller. 

The MNTO stand received immense 
interest from Indian travel profession-
als, media representatives, and industry 
stakeholders. During the event, MNTO 
also hosted a networking evening where 
key trade operators and media partners 
were invited.

türKIye welcomed 62.2 mIllIoN vISItorS IN 2024
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duSIt hotelS aNd reSortS aNNouNceS SpecIal offer 
‘double perKS’

Dusit Hotels and Re-
sorts has marked the 

arrival of the new year by 
launching a special promo-
tion offering Double Perks 
and up to 30% savings on 
stays at selected properties. 
Available for bookings from 
now until 31 March 2025, with stay dates extending until 30 June 2025, 
the Double Perks offer includes value-added benefits to enhance every 
stay. Guests will also receive two complimentary perks from a variety of 
options.

the ferN hotelS & reSortS 
uNveIlS New wIldlIfe retreat IN 
rajaSthaN

Jawai Zinc Journey by The Fern, Jawai, 
Rajasthan features 18 beautifully ap-

pointed rooms and tents, ensuring a per-
sonalized and comfortable stay. Guests can 
enjoy an array of dining options, including 
The Jungle Kitchen, a multi-cuisine restau-
rant and The Jungle Bar. For a unique 
dining experience, the resort offers Jawai 
Bagh, an open-air rustic landscape point 
where curated lunches, high teas and bush 
dinners can be enjoyed.

Expo 2025 will be held in Yumeshima Island, Osaka from 
April 13 - October 13, 2025. With the theme ‘Designing Fu-

ture Society for Our Lives’, the Expo 2025 Osaka, Kansai Japan 
will bring the world together in one place under the theme of 
“Life”. The expo will have numerous creative Signature Pavil-
ions and Pavilions for the Private Sectors. Over 160 countries 
will showcase their latest technologies and unique cultures. 

Sarovar hotelS lauNcheS tulIp 
INN bhopal

Sarovar Hotels, in partnership with Mahen-
dra Associate, has launched Tulip Inn Bho-

pal. The hotel features 54 well-appointed Deluxe 
rooms, thoughtfully designed with a contem-
porary yet inviting aesthetic, along with essen-
tial amenities and facilities, including specially 
designed rooms for differently-abled guests. 

Guests can 
indulge in a 
multi-cuisine 
experience at 
Tulipe, the 
all-day din-
ing restau-
rant.

jw marrIott expaNdS IN maldIveS wIth jw marrIott 
Kaafu atoll ISlaNd reSort

With 80 thoughtfully designed private pool villas, including 
47 overwater pool villas, JW Marriott Kaafu Atoll Island Re-

sort blends traditional island aesthetics with contemporary luxury. 
Perched above the turquoise waters, the Three-Bedroom Ocean Resi-
dence offers an unparalleled sanctuary, blending luxury with breath-
taking views for a truly exceptional experience. 

INdIgo aNNouNceS daIly operatIoNS 
betweeN KIShaNgarh aNd 
ahmedabad

IndiGo announces exclusive daily direct flights 
between Kishangarh and Ahmedabad from 

March 01, 2025. Kishangarh marks IndiGo’s 91st 
domestic and 129th overall destination in the 
6E network. It will be the 6th destination that 
IndiGo connects in Rajasthan after Jaisalmer, 
Jaipur, Jodhpur, Udaipur and Bikaner. This new 
connection caters to the growing demand for 
travel to the city of Rajasthan.

oSaKa, KaNSaI, 
japaN all Set 
to hoSt expo 
2025
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he Ministry of Tourism has set up its 
Incredible India Pavilion at the Maha 
Kumbh in Prayagraj for the first time 
this year, with the aim of facilitating 
VIP guests, high-profile dignitaries, 
foreign tourists, photographers, travel 
content creators, influencers, photo-
journalists, scholars, researchers, and 
professionals from both the govern-
ment and private sectors. This initia-
tive aims to bring together the entire 
community and fraternity interested in 
this event.

The Maha Kumbh is India’s larg-
est and most continuous cultural 

event, rich with an antiquarian 
feel rooted in tradition, while 

also embracing a modern 
outlook. We are providing 
all kinds of basic amenities 

that tourists and travellers 
might need. This initia-

tive exemplifies the vi-
sion shared by Martin 
Luther King Jr. when 
he said that, “I can 
go to any country as 
a tourist, but when I 

come to India, my trav-
els are more of a pilgrim-

age.” The Maha Kumbh in 
2025 beautifully encapsulates 

this sentiment about India.
Additionally, it is signifi-

cant because on December 21st 
last year, at India’s request, the 

United Nations has declared December 
21 as the International Day of Medita-
tion—six months after the International 
Day of Yoga on June 21. This reinforces 
the global importance of meditation 
and India’s role in this tradition.

The Maha Kumbh offers a unique 
meditative space, where the “method 
in the madness” comes to life. The 
confluence of three sacred rivers—the 
Ganga, Yamuna, and the subterranean 
Saraswati—at the Triveni Sangam en-
hances the spiritual and cultural expe-
rience. India has long celebrated the 
harmonious relationship between na-
ture and culture, which continues to be 
a core aspect of our philosophical and 
cultural identity.

This is a wonderful opportunity for 
tourism to tap into our rich natural and 
cultural value system—something that 
many countries, particularly from the 
East, have adopted or learned from. 
We are working in partnership with UP 
Tourism and the Mela Adhikari, and 
have actively collaborated across so-
cial media to amplify our message. In 
fact, we are leading this collaboration 
and have also planned a series of famil-
iarization (fam) trips for influencers. 
Every week, we are hosting 3 or 4 in-
fluencers during the two-month event. 
Some very prominent names will be 
participating and showcasing the event, 
all under the sponsorship of the Minis-
try of Tourism. BOTT

Mugdha Sinha, Director General of Tourism, shares insights on the Ministry of 
Tourism’s remarkable efforts and the overwhelming response at the Maha Kumbh 
in Prayagraj. For the first time, the Ministry has set up its Incredible India Pavilion, 
showcasing India’s rich cultural and spiritual heritage while facilitating an immersive 
experience for global and domestic audiences.

Priyanka Saxena Ray

Incredible India at Maha 
Kumbh 2025: A Cultural and 
Spiritual Extravaganza

T
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Subhash goyal, chairman - aviation 
and tourism committee, Icc

I appreciate the Hon’ble Minister’s ini-
tiative to develop 50 tourist destinations in 
collaboration with state governments, a sig-

nificant step toward enhancing India’s global 
image as a premier travel destination. Strength-

ening infrastructure and improving accessibility to 
key monuments and sites will undoubtedly attract more visitors. 
However, I am deeply disappointed by the Union Budget’s al-
location of just `3 crore for the Ministry of Tourism. With such 
a minuscule budget, global tourism promotions will come to a 
standstill. Even the limited B2B marketing efforts through trade 
fairs will be severely curtailed. As a result, India’s visibility in 
international markets will suffer, while smaller countries like Sri 
Lanka, Maldives etc. will continue to make their presence felt 
with grand pavilions at global trade shows.”

rajiv mehra, president, Iato

I thank the Hon’ble Finance Minister 
for recognising tourism’s role in economic 
growth and employment. The development 
of 50 new tourist destinations, with a special 

focus on Buddhist sites, will enhance India’s 
global appeal. Initiatives like Mudra loans for 

homestays, the “Heal-in-India” push for medical 
tourism, and support for technological innovation and startups 
are welcome steps. The expansion of the UDAN scheme and visa 
fee waivers will further boost inbound tourism.

However, I am deeply dismayed by the drastic cut in the 
overseas promotion budget for the Ministry of Tourism—from 
`33 crore to just `3 crore. Even the previous allocation was  

BUDGET 2025-26
Impact on India’s 

Travel & Tourism Sector
The Union Budget 2025-26 outlines key initiatives aimed at strengthening 
India’s travel and tourism industry through enhanced connectivity, infrastructure 
development, and policy reforms. With a focus on medical and spiritual tourism, the 
expansion of the UDAN scheme, and the development of 52 new tourist destinations, 
the budget aims to boost domestic and inbound travel. Additionally, tax relief measures 
and increased investments in infrastructure are expected to support economic growth 
and industry expansion.

Industry experts share mixed reactions, expressing both optimism about the positive 
developments and concerns over areas that need further attention. Here’s a look at 
some of their reactions –

Priyanka Saxena Ray, Anjali Pokhriyal, Pallavi Sharma and Shreya Shimpi

Key hIghtlIghtS
1. Medical and spiritual tourism boost 

with easier visa norms, private sector 
collaboration, and a focus on wellness 
tourism.

2. 22 key destinations to be developed in 
partnership with state governments to 
enhance tourism infrastructure.

3. UDAN scheme expansion to 120 new 
destinations, improving regional air 
connectivity.

4. Patna Airport expansion to increase 
passenger capacity and boost regional 
tourism.

5. 50 top tourist destinations to be developed 
under a challenge-mode partnership with 
states.

6. Greenfield airports in Bihar to enhance 
connectivity and economic growth.

7. TCS threshold on LRS remittances 
increased from `7 lakh to `10 lakh, 
benefiting outbound travellers.

8. Tourism and hospitality industry growth, 
with major hotel chains and travel-related 
businesses expected to gain.

9. Infrastructure investment of `10.18 lakh 
crore, including urban redevelopment and 
maritime development.

10. Mixed industry reactions, with optimism 
over growth-focused initiatives and 
concerns over areas needing more support.
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insufficient for effective global marketing. With this re-
duction, India will struggle to participate in international 
tourism marts, conduct overseas roadshows, or promote 
the country effectively to international travellers. I hope 
the government reconsiders this critical aspect of tourism 
growth.

chander mansharamani, vice 
chairperson, Icpb

The Union Budget 2025 is a com-
mendable step towards strengthen-
ing India’s tourism industry, with the 
development of 52 new destinations, 

improved connectivity under UDAN, 
and a strong focus on Buddhist, medical, 

and wellness tourism. These initiatives will not 
only enhance India’s appeal as a global travel destination 
but also open new avenues for the MICE (Meetings, Incen-
tives, Conferences, and Exhibitions) industry.

As India continues to invest in tourism infrastructure 
and simplify travel procedures, it is crucial to recognise the 
economic and social impact of the MICE sector. The indus-
try contributes significantly to business tourism, employ-
ment generation, and overall economic growth.

We at ICPB urge the government to prioritise the MICE 
industry within the tourism framework, ensuring policies 
and incentives that position India as a leading global MICE 
destination. With strategic initiatives, India has the poten-
tial to become a preferred hub for international conferences, 
exhibitions, and corporate events, driving long-term growth 
and positioning the country as a powerhouse in the global 
meetings industry.

Sunil Kumar, president, taaI 

Thanks to the Union Minister, the 
budget gifts reliefs to middle income 
earners on several fronts. An excel-
lent gesture is to exempt from tax, 

earnings up to `12.75 Lakhs, excluding 
Capital Gains. On Travel & Tourism, the  

much awaited “Industry Status” continues 
to evade the stakeholders.

The various measures announced in Tourism, reflects 
that the Government is finally focusing on higher revenue 
streams from Tourism. The Top 50 Destinations to be devel-
oped in partnership with States in a “Challenge Mode” can 
support growth and higher employment. 

Modified UDAN scheme will surely enhance regional 
connectivity. Getting extended to 120 new destinations 
boosts connectivity which will usher in more travel. GST & 
TCS challenges the agencies are currently facing, will unfor-
tunately continue. The only relief in TCS is the increase of 
threshold from `7 Lakhs to `10 Lakhs.  

Government promoting homestays by extending 
MUDRA Loans will surely encourage development of 
more “homestays” infrastructure to support and promote  
tourism. Offering Visa fee waivers and e-visa options  
for certain tourist groups to be introduced is a welcome- 

gesture, that will attract more visitors. This is a welcome 
budget, with adequate attention focused on Tourism  
Sector.

himanshu patil, president, otoaI 
& director, Kesari tours

“For aviation, the budget has 
announced many positive develop-
ments regarding the expansion of 

the UDAN scheme and infrastruc-
ture, which is a good sign for the do-

mestic sector. However, on the outbound 
front, we are a bit disappointed as the TCS 

issue remains unresolved. The threshold has only been in-
creased from `7 lakh to `10 lakh per annum. As an associa-
tion, we made representations to both the Tourism Ministry 
and the Finance Ministry, requesting relief on the TCS slab 
structure to ensure a level playing field. Currently, TCS is not 
charged on credit card payments or when booking through 
a domestic agent, which creates an imbalance. While we 
expected some relief, overall, this is a middle-class-centric 
budget that will benefit them. The tax-free income savings 
for the middle class may lead to increased travel spending, 
helping the travel industry thrive.”

K Syama raju, president, fhraI

The focus on developing 50 des-
tinations in partnership with state 
governments will boost infrastruc-
ture and spread tourism across 

the country. The inclusion of hotels 
in the harmonized master list is a 

great move, granting easier access to fi-
nancing for upgrading facilities. The ‘Heal-in-

India’ initiative is a forward-thinking step to capitalize on 
India’s reputation in medical tourism. The visa fee waivers 
and e-visa options will make India even more attractive to 
international visitors.

ajay prakash, president of tafI 
and vice chairman, faIth

I find the budget fairly positive 
for tourism. It was encouraging to 
see tourism mentioned multiple 

times, with key highlights such as 
more airports, especially in Bihar, the 

expansion of the UDAN scheme to 120 
desti- nations, and the development of 50 new tourist 
spots with state incentives. Granting infrastructure status to 
hotels in these areas is a welcome move.

Improvements in the e-visa process and potential visa 
fee waivers for certain groups are also positive steps. Re-
ligious tourism, particularly the Buddhist circuit, has re-
ceived much-needed attention, along with initiatives like 
Medical Tourism and ‘Heal in India.’ The increase in the 
TCS threshold to `10 lakh and tax relaxations could boost 
disposable income, benefiting travel and tourism.
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However, effective coordination between the Centre and 

states will be crucial to ensure these initiatives translate into 
real growth. Unlike previous years, I am not disappointed 
with the budget.

jyoti mayal, former president, 
taaI, chairperson thSc

The 2025 Union Budget sets a 
strong foundation for India’s tour-
ism sector, with key initiatives like 

expanding the UDAN RCS scheme to 
120 destinations and the development 

of 50 key tourist sites. These moves will im-
prove regional connectivity, boost investments, 

and create jobs. The ‘Heal in India’ initiative and stream-
lined visa norms position India as a global hub for wellness 
and medical tourism. MUDRA loans for homestays, perfor-
mance-linked incentives, and e-visa fee waivers will support 
local businesses and broaden tourism access. The focus on 
skilling, especially in hotel management, will elevate service 
standards and create more employment. However, critical 
concerns such as restoring GST input credit, abolishing 
TCS, and granting industry status to tourism remain unad-
dressed. While the `33 crore for international tourism mar-
keting is a step forward, a stronger push in global branding 
is needed. The budget reinforces tourism’s economic role 
but requires more industry reforms for sustained growth.

Sanjeev joshi, president, SIte 
India

I welcome the Union Budget and 
appreciate the government’s con-
tinued focus on infrastructure and 

economic growth. However, the tour-
ism and MICE sectors require more 

targeted support to unlock their full po-
tential. While investments in connectivity and 

hospitality are positive steps, there is a need for concrete 
incentives, lower taxation, and enhanced marketing efforts 
to position India as a global MICE destination. A robust pol-
icy framework and increased budgetary allocations would 
help the industry recover faster and contribute significantly 
to GDP and employment. The government must prioritize 
tourism and MICE with structured initiatives to ensure sus-
tained growth and global competitiveness. We look forward 
to stronger measures in the future.”

amaresh tiwari, Immediate past 
vice chairperson, Icpb

The Union Budget lays a strong 
foundation for India’s tourism 
growth with the development of 
52 new destinations, a boost to the 

Buddhist circuit, and enhanced med-
ical and wellness tourism through eas-

ier visa policies. The increased support for 
women entrepreneurs and improvements in connectivity 

under UDAN are also commendable. These initiatives will 
undoubtedly strengthen tourism infrastructure, making 
India a more attractive destination for both domestic and 
international travellers. Additionally, the increased dispos-
able income among the middle class will likely lead to higher 
tourism spending, benefiting both domestic and outbound 
tourism.

pieter elbers, ceo, Indigo

“The Union Budget 2025 has 
outlined various great initiatives 
to further develop a future-ready 
travel ecosystem, with emphasis 
on people and infrastructure, and 

aviation as a key enabler. Investment 
in developing world-class airports, en-

hancing regional connectivity, capacity up-
grades, procedures, regulatory framework and streamlined 
visa facilities, will all play critical role in bringing this vision 
of developing India into a global aviation hub to life. By 
strengthening both domestic and international connectiv-
ity, we are fuelling economic progress, bridging communi-
ties, and reinforcing aviation’s role as a catalyst for national 
growth and collectively building India as a leading global 
economic powerhouse.”

vaibhav Kala, Sr. vice president, 
atoaI

The Union Budget’s focus on 
investment in tourism for employ-
ment-led growth is commendable. 

With the proposed development of 
50 new tourism destinations and the 

performance-linked incentives for states 
t o manage existing destinations effectively, 
India is setting itself up to become a global tourism hub. 
The e-visa waiver for special tourist groups and the support 
for alternative accommodation models like homestays are 
key to stimulating inbound tourism. The expansion of the 
UDAN RCS scheme to cover 120 destinations, including 
remote and hill routes, will also improve connectivity and 
bring tourists to even the most remote corners of the coun-
try. Moreover, the proposed changes in shipbuilding should 
have a positive impact on cruise tourism, opening up new 
avenues for growth.

ravi gosain, vice president, Iato

While strengthening infrastruc-
ture for tourism growth is impor-
tant, the Union Budget still lacks 
concrete plans and funding for 
promoting tourism abroad. While 

there are many positive initiatives 
domestically, such as developing new 

destinations, improving connectivity, and 
providing financial support to homestays, the government 
must prioritize an aggressive, comprehensive plan for pro-
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moting India internationally. If we want to increase foreign 
tourist arrivals, there needs to be a larger budget and a more 
focused approach on overseas promotion. We need a global 
strategy to raise India’s profile as a prime tourist destina-
tion.

Shreeram patel, hon. Secretary 
general, taaI

The budget raises the income tax 
threshold, aiming to boost savings 
and consumption among the middle 

class. This increase in disposable in-
come may lead to higher spending on 

travel and tourism services. Air connec-
tivity to 120 new destinations over the next decade is ex-
pected to make travel more accessible and attractive, poten-
tially increasing both domestic and international tourism. 
In summary, while the 2025 budget introduces initiatives 
that could bolster the travel and tourism industry through 
infrastructure development and increased consumer spend-
ing, certain industry expectations remain unaddressed, po-
tentially affecting the sector’s overall growth trajectory.

pronab Sarkar, managing director, 
Swagatam tours 

Despite submitting our con-
cerns to the Ministry of Tourism 
and Ministry of Commerce to boost 
inbound tourism, we are disap-

pointed by this year’s budget. The 
focus is primarily on domestic tourism 

and to a lesser extent, outbound tourism. 
Our key demand for an enhanced marketing budget to  
promote India abroad, through roadshows and exhibitions, 
has been ignored, with the marketing budget reportedly re-
duced from `30 crores to just `3 crores. This cuts foreign 
promotion efforts, leaving it to individual states to han-
dle, which undermines the unity of the ‘Incredible India’  
brand. While domestic tourism and workforce skilling are 
positive steps, the lack of support for inbound tourism is 
troubling. The Government’s initiative for startup loans 
is commendable, but the tourism industry needs similar 
soft support. Tourism is vital for foreign exchange and job  
creation, and with Government support, it can grow back to 
pre-COVID levels.

aditya pande, group chief 
Executive Officer, InterGlobe 
enterprises

“This budget outlines a compel-
ling roadmap for a Viksit Bharat. 

The focus on boosting consumption 
through targeted tax relief for the 

middle class, coupled with the govern-
ment’s commitment to streamlining tax 

procedures, will significantly improve ease of doing  
business and unlock further economic potential. At  

InterGlobe Enterprises, we are particularly encouraged 
by the strategic investments and vision for strengthening  
the holistic tourism ecosystem in the country, with  
the development of infrastructure and focus on skilled 
workforce. These initiatives lay a solid foundation for  
sustained economic progress and a brighter future for the 
country.”

arshdeep anand, vp, atoaI

We welcome the government’s 
strong focus on tourism in the 
Union Budget 2025-26, partic-
ularly initiatives aimed at infra-

structure development, regional 
connectivity, skill enhancement, and 

financial support for homestays. The 
planned upgradation of the top 50 tourist 

destinations, the development of Buddhist sector and the 
expansion of the UDAN scheme are significant steps that 
will boost domestic and inbound travel. The “Heal in India” 
initiative, which promotes medical and wellness tourism, 
also aligns well with nature-based and adventure experi-
ences, making activities like trekking, yoga retreats, and 
eco-tourism more appealing. We look forward to collaborat-
ing with policymakers to ensure that adventure tourism gets 
the recognition and support it deserves, ultimately making 
India a world leader in thrilling, sustainable, responsible, 
inclusive & safe tourism experiences.

prateek hira, president & ceo, 
tornos

The Indian government has 
unveiled the Union Budget for the 
fiscal year 2025-2026. Within the 

positive announcements by the Fi-
nance Ministry that include relaxation 

in visas for some countries, a focus on 50 
tourist destinations, an infrastructure push and a few other 
initiatives, there is also a deep wound that has been inflicted 
on the tourism industry, particularly the inbound sector. 
The budget includes only a slight increase of 4% in the allo-
cation for tourism, which is less than India’s inflation rate, 
but the worst part, which will have a ramification on the 
already bleeding inbound sector, is that the international 
marketing budget for tourism has been reduced to `30 mil-
lion, a reduction of 97% of the already minuscule budget 
that India had for international tourism marketing. Inter-
estingly, `30 million is the budget of many mid-size and 
large companies for their own marketing and promotions. 
This move of the Indian government is beyond anyone’s 
understanding and only points to the fact that India does 
not want inbound tourists or wants to earn foreign exchange 
through tourism. The move is in stark contrast to what the 
government of India speaks at different forums regarding 
making India a global hub and doubling its foreign tourist 
arrivals. In this budget, there was no mention of the tourism 
board, which is an incomplete exercise and could have set 
many issues right. BOTT
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oa’s participation at OTM 2025 emphasised its 
status as a premier global travel destination. 
With a commitment to eco-friendly initiatives, 
community-based tourism, and cultural preser-
vation, Goa is leading the way in offering au-
thentic experiences. One of the key highlights of 
Goa Tourism presence was the promotion of the 
Ekadasha Teertha circuit—an array of 11 historic 
temples that provide spiritual and cultural expe-
riences for travellers. 

tourism in goa in 2024 
Overall, Goa is doing very well. We have 

launched various new activities. Last year, we 
had the Exposition of St. Xavier for which many 
tourists visited Goa. We have crossed more than 
one lakh tourists per year, which is record-break-
ing.

New campaigns
We are excited to introduce ‘Ekadasha 

Teertha’, a specially curated tourism circuit that 
highlights Goa’s rich spiritual and cultural her-
itage. This initiative is designed to provide visi-
tors with an immersive experience of Goa’s most 
revered temples, historical sites, and sacred 
destinations, offering a deeper understanding 
of the region’s spiritual significance. The ‘Eka-
dasha Teertha’ circuit is divided into two sectors 
- North Goa Sector and South Goa Sector.

uSp of goa in comparison to other 
beach destinations

Goa cannot be compared to other beach des-

tinations as Goa has its unique charm. It has 
been our constant endeavour to promote Goa in 
the best possible ways to attract more tourists. 
We may start the single window system for beach 
weddings through which you can apply for all 
the licenses in one department. Goa is the only 
state in India giving all the facilities to all tourists 
across all age groups. We don’t have snow and 
desert, but apart from that Goa is a great 365-
day destination.   

weddings and mIce
With the help of hoteliers, many different 

packages and discounts are being offered dur-
ing the off-season to attract the MICE segment. 
The single window system which we are trying 
to start will make it hassle-free to host weddings 
in Goa. BOTT

Goa Tourism showcased its commitment to sustainable and responsible travel. It 
highlighted the state’s dedication to preserving its natural beauty while offering visitors 
enriching experiences. In addition, Goa showcased its beauty beyond the beaches, 
the vibrant festivals, rich local cuisine, and sustainable beach tourism, all integral 
elements of the Goan experience. Rajesh Kale, Deputy Director Tourism, Department 
of Tourism, Government of Goa shares more in an exclusive chat with BOTT.

Shreya Shimpi

Pioneering Sustainability and 
Responsible Travel

G

Goa Tourism
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he Mahakumbh Mela 2025, which be-
gan on January 13, is one of the world’s 
largest spiritual gatherings, drawing 
millions of devotees and tourists from 
across the globe. This 45-day event in 
Prayagraj, Uttar Pradesh, is witnessing 
an influx of around 40 crore pilgrims 
and tourists, though Chief Minister 
Yogi Adityanath has emphasized that 
preparations have been made for up to 
100 crore attendees. Held once every 12 
years, the Mahakumbh is especially aus-
picious due to its timing and scale.

At the heart of the Kumbh festivities 
is the sacred ritual of bathing in the holy 
waters of the Sangam, where the Ganga, 
Yamuna, and Sarasvati rivers converge. 
While daily holy dips are being per-

formed, special Shahi Snan (royal baths) 
are taking place on select auspicious 
dates, including Paush Purnima (Janu-
ary 13), Makar Sankranti (January 14), 
Mauni Amavasya (January 29), Basant 
Panchami (February 3), Maghi Purnima 
(February 12), and Mahashivratri (Feb-
ruary 26).

a city for 40 crore visitors 
and beyond
A massive, temporary city has been es-
tablished to accommodate the influx of 
visitors. Spanning 4,000 hectares along 
the banks of the Sangam, the area houses 
150,000 tents, 3,000 kitchens, 145,000 
restrooms, and 99 parking lots. A key fo-
cus of the event is ensuring cleanliness 
and sanitation, in alignment with In-
dia’s Swachh Bharat mission. The site is 
equipped with 10 walk-behind sweeping 
machines, over 150,000 toilets, 25,000 
dustbins, and 5,000 urinals, all serviced 
by 160 waste management vehicles. Ad-
ditionally, two battery-operated vacuum 
litter pickers are maintaining cleanliness 
across the grounds. The advanced sani-
tation systems, which have cost between 
₹45-50 lakh, are essential for managing 
such a large-scale event.

Electricity needs are also a major 
consideration. Authorities have installed 
450,000 new electricity connections 
to meet the enormous demand, which 
surpasses the monthly consumption of 
100,000 apartments in the region.

Seamless connectivity and 
Security
The crowd at the Sangam is immense, 
and ensuring smooth transportation is 
critical. Indian Railways has introduced 

 A Global Convergence of Culture, 
Spirituality and Tourism  
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98 special trains, offering 3,300 trips 
during the festival to ferry visitors, in 
addition to regular trains connecting 
Prayagraj with other regions. Due to the 
packed nature of the event, attendees 
should be prepared for significant foot 
traffic in the area.

In terms of security, over 40,000 
police personnel, along with cybercrime 
experts, are working in tandem with ar-
tificial intelligence (AI) surveillance to 
ensure safety and assist attendees. To 
handle any medical emergencies, the 
event is equipped with 125 road ambu-
lances, seven river ambulances, and air 
ambulances for swift responses.

International attention and 
tourism opportunities
The Mahakumbh Mela is drawing 
global interest, with over 15 lakh for-
eign tourists currently attending. The 
Ministry of Tourism has actively pro-
moted the event at international tour-
ism expos and invited foreign digni-
taries and representatives to witness 
the grand spiritual gathering. A ded-
icated Incredible India Pavilion has 
been set up to accommodate foreign 
visitors, scholars, and the Indian dias-
pora. Spanning 5,000 square feet, the 
pavilion offers an immersive experi-
ence, showcasing India’s rich cultural 
heritage and the spiritual significance 
of the Kumbh. The pavilion also fea-
tures the Dekho Apna Desh People’s 
Choice Poll, where visitors can vote for 
their favourite tourism destinations in 
India. Additionally, facilities such as 
Ayurveda, Yoga, and Panchakarma 
are being offered, allowing visitors to 
experience holistic wellness during 
their time at the Kumbh.

As the world’s largest spiritual 
gathering, Mahakumbh 2025 is not 
only a religious event but also a cele-
bration of India’s cultural and spiri-
tual essence, offering a transformative 
experience for all who attend. BOTT

As a jaded tourism professional who has travelled the world and had the privilege of 
encountering some of the world’s most incredible experiences, the Maha Kumbh 

will probably stand out as one of the most unforgettable ones. Aside from the fact that 
the Maha Kumbh holds the highest spiritual significance and it’s a once in a lifetime event 
etc. etc., my biggest takeaway was the highly impressive management of this mega event. 
Handling the entire population of Australia on any given day in an area 1/10 the size of Chen-
nai is an incredible accomplishment in itself, but the spotlight needs to be on the way the 
Kumbh is managed, in a word – flabbergasting. Credit has to be given where credit is due, I 
have never witnessed more polite and professional police and security personnel anywhere, 
especially not while managing crowds of this size, Clearly the mandate is well-defined. The 
temporary infrastructure created is nothing short of extraordinary. This has truly been a 
journey of discovery on many levels.

—rohit Kohli, joint managing director, creative travel

My ExpEriEncE...
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hat are the key strategies Maharashtra Tour-
ism is adopting to position the state as a ho-
listic travel destination in 2025?

the Key strategies being undertaken are:
• Developing Special Thrust Sector like MICE 

tourism, Cruise tourism, wedding and 
wellness tourism, rural and agro tourism, 
experiential tourism, adventure tourism etc. 

• Branding and Promotion through online and 
offline media

• Ease of doing business through online 
applications, single window applications etc. 

• Safety, security and sustainability through 
implementation of green tourism, tourism 
mitra / police and tourism yuva clubs etc. 

• MAHA Special Destination Development 
Programme

• Granting performance based financial and 
non-financial incentives

• Institutional structure for policy 
implementation

What measures is Maharashtra Tourism tak-
ing to enhance women’s safety and security 
across the state’s tourist destinations?
The NCRB report of 2022 showcases that crime 
against women all encompassing is compara-
tively much less than other states in India with 
comparable geographical area and demography. 
Every year the state observes million of tourist 
footfall which also has a good share of female 
travellers. To encourage more tourists especially 
female tourist and to maintain the safety security 
of them, Govt. of Maharashtra and Directorate of 
Tourism has proposed to launch both Tourism 
Mitra and Tourism Police. 
Tourism Mitra are personnel who are prefera-
bly ex-service- personnel who will be onboarded 
with Directorate of Tourism and District Tour-
ism Offices to ensure better tourism experiences 
including safety and security.
The Tourism Police is special police unit to be de-
ployed to manage and maintain safety and secu-
rity of tourists in tourist places especially where 
physical carrying capacity of the location is less.

Maharashtra Government 
to establish Tourism MICE 
Bureau to promote events

Maharashtra as a state has unique and rich diversity of 
tourist attractions. Over the period, the tourist footfall 
in the state has increased in a positive trend. To promote 
further development in tourism sector and developing 
it as one of the prime economical sector, Govt. of 
Maharashtra and Directorate of Tourism has formulated 
and implemented strategies that envisages the goals  
and objectives of Tourism Policy of Maharashtra 2024. 
Dr. B.N. Patil, Director, Directorate of Tourism 
(DoT), Government of Maharashtra shares more 
about all that Maharashtra is doing to get more 
tourists in an exclusive chat with BOTT.

Gunjan Sabikhi

W
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Apart from the aforementioned, Ma-
harashtra police has also created spe-
cial crime branch unit to attend crime 
against women and have implemented 
various components like PAW (Pre-
vention of Atrocities on Women) Cell, 
Mahila Police Kaksha (Women Help 
Desk), Mahila Suraksha Samittee and 
social security cell. Women Police sta-
tions are also established for ease of 
accessibility for women to reach out 
for help. 

With the growing demand for MICE 
and Destination Weddings, how is 
Maharashtra Tourism positioning 
itself as a preferred choice in these 
merits?
Directorate of Tourism, Maharashtra 
has given major thrust upon MICE and 
Destination Weddings and promoting 
the state as one of the front runners for 
the same. 
The Maharashtra government plans to 
establish the Tourism MICE Bureau to 
promote events in the state. The bu-
reau will be chaired by the Principal 
Secretary/Secretary (Tourism), and 
will include state government, event 
organisers, and associations. Private 
members can be reconstituted peri-
odically for fair representation. The 
establishment cost will be borne by the 
Department of Tourism for the first 
four years, followed by self-sufficiency. 
The role of the bureau will be market-
ing and promotion, sales and business 

development, event planning and sup-
port, advocacy and partnership build-
ing, destination management etc. Tax 
Rebate on annual turnover for MICE 
tour packages in Maharashtra State 
has been announced by the govern-
ment. 
Special thrust has been given to pro-
motion of destination wedding as well. 
Tax Rebate on annual turnover for 
Destination Wedding tour packages 
in Maharashtra State has been an-
nounced by the government. Locations 
are identified for branding and promo-
tions. Wedding Destinations list are to 
be published by DoT in consultation 
with stakeholders. MTDC is looking 
forward to revamp the resorts for pro-
moting the destination weddings in 
these properties more. 

What new campaigns or promo-
tions is Maharashtra Tourism 
launching to attract its target audi-
ences, and how is the state engaging 
with younger travellers and inter-
national markets?
Maharashtra Tourism recently 
launched its brand campaign, ‘Larger 
Than Life’, aimed at attracting younger 
travellers and international audiences. 
This campaign’s primary objective 
is to present a unified and compel-
ling brand narrative for Destination 
Maharashtra. By blending the state’s 
traditional charm with contemporary 
attractions, ‘Larger Than Life’ aims to 

captivate the evolving tastes of mod-
ern travellers. It seeks to enhance the  
visibility of Maharashtra as a prime 
tourist destination by highlighting 
both its rich heritage and new-age of-
ferings.
As part of the ‘Let’s Go Maharash-
tra’ campaign, Maharashtra Tourism 
has introduced various content pegs 
that serve as pillars appealing to the 
younger generation and international 
markets. This campaign promotes 
tourism in Maharashtra as an ex-
periential package rather than just a 
destination to visit. It covers adven-
ture, wildlife, heritage, culture, and 
other aspects that encapsulate what 
Maharashtra stands for. The content 
strategy includes short, snackable 
pieces like informative reels, value- 
added listicles, and interactive con-
tent, which resonate well with the 
target audience and have significantly 
increased content viewership on the 
platform.
To complement these campaigns, the 
Directorate of Tourism has launched 
a revamped, SEO-optimized website 
along with a dedicated booking engine, 
www.mahabooking.com. This plat-
form offers tourists a seamless way to 
discover, plan, and book their travels 
across Maharashtra. It provides com-
prehensive information about tourist 
spots, accommodations, and travel 
itineraries, making it easier for visitors 
to experience the state’s offerings. BOTT
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hat is your vision for Madhya Pradesh Tourism 
by 2025, and how do you plan to position the 
state as a leading destination for both domestic 
and international travellers? 
The Madhya Pradesh Tourism Board will host sea-
sonal Influencer Meets in 2025 to showcase offbeat 
destinations & create unique travel stories leverag-
ing OTT and digital platforms. Besides Gandhis-
agar, Chanderi and Kuno, plans are underway to 
launch new tourist destinations. As a comprehen-
sive destination promotion program, diverse desti-
nation promotional events like year-round tent cit-
ies with cultural and adventure activities at Mandu, 
Orchha, Tamia and others will be implemented. As 
‘Moh Liya Re’ starring Pankaj Tripathi captured 
nationwide attention in 2024 with 1,460,926 views 
as of now, another TVC featuring international Si-
tar adroit Anoushka Shankar is in the pipeline to 
enhance international appeal. Additionally, a com-
prehensive Destination Handbook is being curated 
to showcase the state’s captivating attractions. To 
stay ahead of the curve, Madhya Pradesh embraces 
technology by creating 360-degree VR videos, au-
diobooks, and digital tours to engage a wider au-
dience. 

Could you highlight your key strategies to en-
hance tourism infrastructure, improve con-
nectivity, and ensure a seamless experience 
for visitors across the state? 
In 2024, Madhya Pradesh emerged as a leading 
tourist destination, welcoming over 13 crore visi-
tors. This surge, driven by a record 7.25 crore pil-
grims to Ujjain’s Mahakal temple, solidified the 

state’s position as a global spiritual tourism hub. 
Madhya Pradesh has achieved a significant mile-
stone in heritage preservation. Plans are underway 
to expand PM Shri Paryatan Vayu Seva. Bhopal is 
set to receive a state-of-the-art convention centre 
worth ₹100 crore near Minto Hall. Orchha’s her-
itage is a priority and the state is committed to 
preserving Orchha’s historical significance while 
promoting tourism with investment of ₹100 crore 
to support sustainable development in the re-
gion. Furthermore, the state is actively pursuing 
UNESCO Intangible Cultural Heritage status for 
the Bhagoria dance, Gond painting, and Narmada 
Parikrama.

Please share details regarding any new pro-
motional campaigns or marketing strategies 
that are being planned to showcase Madhya 
Pradesh’s diverse offerings to a global audi-
ence? 
Madhya Pradesh has plans to strategically attract 
global tourists in 2025. The state tourism board is 
working on an ‘Outreach Programs’ to build a con-
nection with sources market and leverage global 
reach. We aim to actively participate in interna-
tional travel trade shows and conferences to con-
nect with key stakeholders and promote Madhya 
Pradesh as a destination. Lately, we are planning 
to participate in FITUR, International tourism 
trade fair at IFEMA Madrid and ITB at Berlin to 
showcase its tourism offerings and connect with 
potential partners. The board is planning to orga-
nize roadshow in Barcelona post FITUR to promote 
Madhya Pradesh to travel agents, tour operators, 

From hosting seasonal Influencer Meets in 2025 to showcase offbeat destinations to 
actively participating in international travel trade shows and conferences to connect 
with key stakeholders and promote Madhya Pradesh as a destination, there is much 
that Madhya Pradesh Tourism is doing in its endeavour to attract more tourists to the 
destination. In an exclusive chat with BOTT, Smt. Bidisha Mukherjee, Additional 
Managing Director of Madhya Pradesh Tourism Board shares more.

Priyanka Saxena Ray

Madhya Pradesh rolls out the red 
carpet to strategically attract global 
tourists in 2025

W



and media. The roadshows will highlight the state’s 
unique experiences and encourage partnerships.
Are there particular regions or tourism seg-
ments in Madhya Pradesh, such as eco-tourism, 
heritage tourism, or wellness tourism, that you 
are focusing on for special promotion or devel-
opment? 
Sarsi Island Resort situated in the backwater region 
of Bansagar Dam in Shahdol district, the resort is 
close to prominent tourist destinations like Band-
havgarh National Park and divine Maihar. Visitors 
can expect a unique and memorable experience at 
this eco-circuit destination, aimed at promoting 
regional tourism. The resort has modern facilities 
& boasts three boat clubs, offering thrilling water 
sports experiences. 10 eco-huts have been built, 
allowing visitors to immerse themselves in the 
natural beauty for accommodations. An attractive 
restaurant caters to food enthusiasts, while a mod-
ern conference room is perfect for corporate and 
other events amid nature. Apart from this, health 
and recreation facilities include a gym, library and 
a play area for children ensuring a wholesome ex-
perience for all age groups.

How does Madhya Pradesh Tourism plan to 
collaborate with private players, local commu-
nities, and international organisations to drive 
sustainable tourism and create lasting eco-
nomic benefits for the state? 
The state is collaborating with private players, 
local communities to drive sustainable tourism 
and create lasting economic benefits though 
initiatives including cruise tourism, rural 
tourism, wellness tourism, heritage tourism, 
eco-tourism and many more. Madhya Pradesh 
Tourism Board aims at enhancing experiential 
tourism in Madhya Pradesh. We are working in 
expansion of homestays to 350 by 2025 to pro-
vide authentic rural experiences and allowing 
tourists to immerse themselves in local cul-

ture and lifestyle. Thereafter, development work in 
40 villages along the Narmada River, including the 
establishment of 17 homestays, will promote riv-
er-based tourism and offer unique experiences. The 
focus on textile tourism in Maheshwar, Unchehra, 
and Bherugarh will allow visitors to experience tra-
ditional weaving techniques, interact with skilled 
artisans, and purchase authentic handicrafts. And 
with an intent to develop Ujjain as a skydiving hub, 
along with the Skydiving Festival in Ujjain, hot air 
ballooning and paramotoring will attract adventure 
enthusiasts and provide thrilling experiences. BOTT

Madhya Pradesh has plans 
to strategically attract global 
tourists in 2025. The state 
tourism board is working on an 
‘Outreach Programs’ to build a 
connection with sources market 
and leverage global reach. We 
aim to actively participate in 
international travel trade shows 
and conferences to connect with 
key stakeholders and promote 
Madhya Pradesh  
as a destination.
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araca Hotels has carved a niche in the 
hospitality industry. What was the vision 
behind launching the brand, and how has 
the journey evolved so far?
Brand ‘Saraca Hotels and Resorts’ was launched 
in January 2024 with a vision to offer guests 
looking for a harmony of cultural heritage and 
experiential luxury hospitality. We have been in 
forefront of safeguarding the legacy and charac-
ter of each location through our iconic properties 
in ‘Saraca Collection’.

Few of our hotels were managed by Lebua 
Hotels & Resorts until December 2023, the jour-
ney has been both challenging & exciting to re-
brand & present these iconic hotels gain to our 
loyal guests & patrons at Lucknow, Jim Corbett 
& Goa.

We are proud to offer ‘heritage excellence’ 
with ‘immersive experiences and adventures’ 
through bouquet of tailored experiences exclu-
sive to ‘Saraca Collection’ starting from welcome 
at the property, room amenities, food & bever-
age, cultural, wellness rituals, intimate weddings 
and lifestyle events.  

In an era where travellers seek unique 
and immersive experiences, how does Sa-
raca Hotels differentiate itself from com-
petitors?
At Saraca Hotels and Resorts, we offer guests 
tailored experiences to embrace the destination 
through local art & culture, cuisines, sustainable 
practices at our properties.

Each hotel & resort offer distinctive design 
reflecting the location with use of local craft & 
culture integrating with modern day luxury.

We focus on creating be-spoke experiences 
starting from pre-arrival to post check out, fo-
cus of understanding the specific needs of guests 
with unique personalised offers for their comfort 
and engagement. It has helped us to retain more 
than 60 % of repeat guests across our locations.

What steps is Saraca Hotels taking to in-
tegrate sustainable practices across its 
properties?
At Saraca Hotels & Resorts, we take pride in sus-
tainable practices, eco- friendly hospitality with-
out compromising guest comfort and luxury.

We are consciously transitioning into renew-
able energy sources, especially solar to promote 
clear energy alternatives. From locally produced 
food in our organic farms to waste management 
measures, eco-friendly toiletries, plastic free 
initiatives to sustainable building materials for 
construction and renovations has impacted in 
minimizing environmental impact.

The management has been investing energy 
efficient technologies, water saving and recy-
cling measures. Properties have been designed 
with sustainability in mind incorporating pas-
sive cooling, natural ventilation, energy-efficient 
materials with rainwater harvesting systems in-
tegrating with the architecture.

We actively engage guests in sustainability 
initiatives by offering options to reduce energy 
and water use, such as towel and linen reuse pro-
grams, as well as promoting awareness about the 
hotel’s environmental efforts.  BOTT

Saraca Hotels and Resorts  
are focussed on creating  
bespoke experiences

S

Saraca Hotels and Resorts is a premium 
hospitality brand known for its luxurious properties, 
exceptional service, and immersive guest experiences. 
Amit Razdan, COO – South Asia, Saraca Hotels and 
Resorts talks about the properties, existing plans, 
sustainability initiatives and more.

Priyanka Saxena Ray
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ow have destinations like Kazakh-
stan, Azerbaijan, Belarus, and Geor-
gia performed in 2024 from an In-
dian market perspective? Have they 
seen significant growth in tourist 
arrivals?
In 2024, these destinations witnessed 
significant growth in Indian tourist ar-
rivals, driven by improved air connec-
tivity, simplified visa processes, and 
rising interest in offbeat travel. Over-
all, strategic marketing, influencer col-
laborations, and targeted campaigns 
have fuelled this growth. We have see a 
growth of 300% in 2024 figures as com-
pared to figures of 2023. 

Have you observed any noticeable 
shifts in travel trends or preferences 
among Indian travellers to these des-
tinations over the past year? 
Indian travellers increasingly seek 
unique experiences, leading to a rise in 
adventure, ski, and golf tourism. Des-
tinations like Gudauri (Georgia) and 

Shymbulak (Kazakhstan) have become 
popular for skiing, while Azerbaijan and 
Georgia attract golf enthusiasts. Simpli-
fied visa policies and better connectivity 
have boosted accessibility, with these 
destinations also gaining popularity 
for MICE, weddings, and their less-
crowded appeal. This reflects a clear 
shift toward experiential and niche 
travel options.

What is the primary type of traffic 
you cater to for these destinations—
MICE, weddings, or leisure? Is there 
a particular segment driving the ma-
jority of bookings? 
The primary traffic to destinations 
like Kazakhstan, Azerbaijan, Bela-
rus, and Georgia is a balanced mix 
of MICE, weddings, and leisure travel. 
MICE and weddings drive the major-
ity of bookings due to their high-value 
group travel nature, with these desti-
nations offering affordability, stunning 
venues, and excellent facilities. Leisure 

KaZiN DmC
Expanding Reach and enhancing Services 
to cater to wider audience worldwide

Kazin DMC is on an ambitious journey to 
transform from a leading India-focused DMC 
to a global player. Currently catering to 13 
source markets, the company is expanding 
its reach and enhancing its services to cater 
to a wider audience worldwide. Their vision 
is to become a trusted global destination 
management brand, delivering seamless and 
memorable experiences. The man behind it all 
– Rohit Shorey, Founder and CEO, Kazin 
DMC shares his plans and vision with BOTT.

Priyanka Saxena Ray
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travel, especially for unique experiences 
like skiing and cultural tours, is steadily 
growing.

What are your future plans for Kazin 
DMC? Are there specific initiatives 
or campaigns you’re planning to fur-
ther strengthen your presence in the 
Indian market?
Kazin DMC is expanding its presence 
in the Indian market through targeted 
campaigns promoting adventure, cul-
tural, and ski tourism. Key initiatives 
include introducing school tours for 
educational and cultural exchanges, en-
hancing MICE and wedding offerings, 

and strengthening partnerships with 
Indian travel agencies. The company is 
also increasing its sales force by estab-
lishing regional sales teams and con-
ducting more roadshows across India 
to directly engage with travel partners. 
Improved air connectivity and tailored 
packages are central to Kazin DMC’s 
strategy to cater to diverse traveller seg-
ments.

Are you planning to add new desti-
nations to your portfolio in the near 
future? If so, which ones, and what 
makes them attractive to Indian 
travellers?
Kazin DMC plans to add Armenia to its 
portfolio, leveraging the introduction 
of direct flights from India and its close 
proximity to Georgia. Armenia’s rich 
cultural heritage, historic landmarks, 

and scenic landscapes make it a perfect 
complement to Georgia for combined 
itineraries. This addition offers Indian 
travellers a seamless experience of ex-
ploring two culturally vibrant and pic-
turesque destinations in a single trip.                  

With increased competition in the 
DMC space, what sets Kazin DMC 
apart when it comes to offering be-
spoke destination management solu-
tions? How do you ensure a seamless 
experience for your clients? 
Kazin DMC stands out by owning and 
operating its offices across destina-
tions, ensuring consistent service and 
direct local expertise. We have our own 
fleet of vehicles, providing reliable and 
seamless transportation, and employ 
specialised teams for each destination, 
offering expert advice and tailored 

itineraries. These unique advantages 
ensure superior service quality, person-
alised experiences, and a trusted part-
nership for clients.

Is there any more information that 
you would like to share with us? 
Kazin DMC is on an ambitious journey 
to transform from a leading India-fo-
cused DMC to a global player. Currently 
catering to 13 source markets, we are 
expanding our reach and enhancing 
our services to cater to a wider audience 
worldwide. Our vision is to become a 
trusted global destination management 
brand, delivering seamless and memo-
rable experiences across all our destina-
tions. With ongoing innovations and a 
focus on excellence, we are committed 
to achieving this milestone in the near 
future. BOTT
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uxilia’s unique edge
I believe a successful consultancy business 
needs to have in-depth knowledge of the 
market it is in. In India this is especially 
important because our travel ecosystem is 
so diverse and complex. One size doesn’t fit 
all. The other vital aspect is a highly devel-
oped trade network. Auxilia has both in good 
measure but we are a small-scale boutique 
consultancy business with premium clients 
and products which we see as an advantage 
because we aren’t so big that clients are just 
clients. We treat them as partners, are in-
vested in their success and being small-scale 
allows us to be personalised in our approach 
towards each partner’s needs. Of course, new 
entrants need an extra push in market in the 
first months – more B2B engagement, train-
ing, PR exposure, etc. We structure our plans 
and allocate resources for them accordingly.

vision and goal for the future
We pride ourselves on our knowledge of 
how the various segments and geographical 

regions of India are positioned and how 
they work, as well as our relationships 
and network within the Indian travel 
fraternity. Our ambition is to be rec-

ognised as a reliable and trustworthy 
partner for any overseas entity look-
ing to grow their India business 
and the above strengths I’ve men-

tioned stand us in good stead. I 
believe our work should speak 
for us rather than us blowing 
trumpets about it. So, we 
have never pitched aggres-

sively for business but have grown organically 
and in a phased manner. The journey is more 
important than the destination for us. We 
don’t want to become so big that we lose focus 
on the core principles that make us valuable 
for our clients. A key principle we follow is 
“Don’t over-stretch, don’t over-commit, don’t 
under-deliver”. Growth is bound to happen if 
one is efficient and sincere, because word gets 
around in our business. 

remaining relevant and 
impactful
Auxilia is primarily a B2B consultancy. At 
the core of what we do is a commitment to 
increase the global knowledge base of the 
Indian travel trade and connect them to 
potential overseas contacts which will ulti-
mately lead to increased business and global 
networks for them. At the same time, we are 
committed to increase engagement with the 
Indian trade for overseas travel entities. LVG 
Learning, our UK based e-learning partner, is 
a key platform that allows us to connect op-
erators in India and overseas via online net-
working spaces and provides programmes 
not only for destination learning but personal 
and professional skill development. It’s a me-
dium that benefits both buyers and suppliers 
and takes members on a journey of knowledge 
and onward to business dealings. And these 
are not just simple power points but state-
of-the-art interactive modules with google  
maps, conversational and other technology 
integrations. Going forward, LVG Learn-
ing will continue to be an important part of  
Auxilia’s portfolio. BOTT

Auxilia is primarily a B2B consultancy dedicated to enhancing the global knowledge 
base of the Indian travel trade. Its core mission is to connect Indian travel professionals 
with potential overseas contacts, fostering increased business opportunities and the 
expansion of global networks. Paramjit S. Bawa, Founder & Principal, Auxilia 
Networks shares more.

Priyanka Saxena Ray

A

A personalised boutique consultancy
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RN Connect has established itself 
as a prominent player in the travel 
tech space. How has the company 
performed over the past year, and 
what have been the key highlights 
of your journey so far?
GRNconnect continues to strengthen 
its position as a leading player in the 
B2B travel space, achieving significant 
milestones. The company serves over 
35,000 registered agents in India and 
10,000 globally, reinforcing its pres-
ence as a global brand. It will offer mul-
tilingual capabilities on its platform, 
starting with Spanish, to cater to a di-
verse audience and expand accessibil-
ity. GRNconnect has also introduced 
GRNExperts, a new business vertical 
aimed at giving back to the travel in-
dustry by training travel professionals, 
students, and travel entrepreneurs and 
diversifying its portfolio.

With a consolidated global hotel 
inventory sourced from over 85+ sup-

pliers and partnerships with more than 
500 API clients worldwide, the com-
pany ensures seamless booking experi-
ences. Operating in 16 countries, includ-
ing key markets like the USA and UAE, 
GRNconnect leverages state-of-the-art 
technology to reflect its commitment 
to innovation and excellence. These 
ongoing accomplishments underscore 
its dedication to growth and delivering 
exceptional value to its partners.

What is GRNConnect’s long-term 
vision, and how do your core val-
ues guide your approach to pro-
viding innovative solutions for the 
travel industry?
GRNconnect’s long-term vision is to 
establish itself as a global leader in the 
travel tech space by continuously en-
hancing its platform, expanding its net-
work, and delivering exceptional value 
to its partners. The company aims to 
provide innovative, seamless, and ef-

Shaping the future of Travel Tech 
with Innovation and Global Reach
GRN Connect has firmly established itself as a key player in the travel tech space, continuously 
strengthening its position as a leader in the B2B travel industry. Over the past year, the 
company has achieved several milestones, including serving over 35,000 registered agents 
in India and 10,000 globally. With a commitment to innovation, multilingual capabilities, 
and a growing portfolio of services, GRNConnect is set to redefine the future of travel 
technology. Deepak Narula, Managing Director, GRNconnect shares more…

Priyanka Saxena Ray
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ficient solutions that empower travel 
agents and partners worldwide.

Being Tech first, fostering strong re-
lationships with suppliers and clients, 
and prioritizing the needs of its part-
ners, GRNconnect ensures it remains 
at the forefront of the industry. These 
values drive the company’s mission to 
create a future where travel planning is 
more accessible, reliable, and efficient 
for everyone.

Are there any plans to expand 
GRNConnect’s portfolio, reach, 
or services in the near future? If 
so, which markets or products are 
you focusing on?
Yes, GRNconnect has ambitious plans 
to expand its portfolio, reach, and ser-
vices in the near future. The company is 
focused on strengthening its presence 
in existing markets while entering new 
and emerging ones.

Key areas of focus include further 
enhancing the multilingual capabilities 
of the platform to cater to a broader 
audience, with plans to add more lan-
guages beyond Spanish. GRNconnect 
is also working on expanding its GRN-
Experts vertical to offer more special-
ized services and solutions to emerging 
travel trade professionals and partners. 
Additionally, the company is exploring 
opportunities in high-potential markets 
like Southeast Asia, while consolidating 
its presence in key regions like the USA 
and UAE.

On the product side, GRNconnect 
aims to integrate advanced tech-
nology-driven features, such as 
enhanced API solutions, to pro-
vide an even more seamless book-
ing experience.
These efforts align with the company’s 
vision of becoming a comprehensive, in-
novative leader in the global travel tech 
industry.

The travel industry is constantly 
evolving. How is GRN Connect stay-
ing ahead of trends and ensuring 
your offerings remain relevant and 
competitive in a dynamic market?
As a technology-driven platform, how 
does GRNConnect leverage innovation 
to improve customer experience and 
support the success of travel agents and 
partners?

GRNconnect introduces a revamped 
platform with advanced features de-

signed to enhance user experience and 
business efficiency. The new compre-
hensive dashboard provides a centra-
lised view of key metrics, including 
bookings, cancellations, revenue, and 
alerts, offering users a clear and concise 
overview of their business performance.

The platform also boasts an en-
hanced UI/UX experience, featuring a 
modernized design and intuitive naviga-
tion for seamless operation.

Additionally, the integration of new-
age communication channels ensures 
greater efficiency for agents and busi-
nesses by enabling seamless interac-
tions across preferred platforms. These 
updates underscore GRNconnect’s com-
mitment to innovation and empowering 
its partners with tools to drive produc-
tivity and success.

What is your take on the current 
state of the travel industry? Are 
there any emerging trends or de-
velopments that you believe will 
significantly impact the sector in 
the coming years?

The travel industry is currently in a state 
of rapid transformation, driven by ad-
vancements in technology and evolving 
traveller expectations. There is a strong 
rebound in global travel demand, with a 
growing emphasis on personalized ex-
periences and sustainable tourism.

Emerging trends such as the integra-
tion of AI and machine learning are sig-
nificantly reshaping the sector, enabling 
tailored recommendations and seamless 
booking processes. The rise of digital 
nomadism and remote work has created 
new opportunities for long-term travel 
solutions. Additionally, the industry is 
witnessing increased adoption of block-
chain for secure payments and transpar-
ent transactions.

Sustainability is another critical 
focus, with travellers and companies 
alike prioritizing eco-friendly practices. 
These developments, combined with 
ongoing innovations, are expected to re-
define how the travel industry operates 
in the coming years, creating more effi-
cient, accessible, and customer-centric 
experiences. BOTT
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hy should Indian travellers opt 
for Fiji as their next preferred 
holiday destination?
Fiji offers Indian travellers a truly 
unique experience, setting itself apart 
with its rich Fijian culture and the 
warmth of its people. More than just 
a picturesque paradise of stunning 
oceans, serene rivers, and lush rain-
forests, Fiji is a destination where hap-
piness comes naturally. While many 
places boast breathtaking landscapes, 
what truly makes Fiji special is its 
welcoming and joyful spirit. For those 
seeking an escape from the usual tour-
ist hotspots, a deeper cultural connec-
tion, and a genuinely heartwarming ex-
perience, Fiji is the perfect choice.

How important is India for Fiji as 
a key source market?
India is one of the key growing source 
markets for Fiji, currently among our 
top ten, with the potential to reach the 
top five. The visa-free entry for Indian 
nationals further enhances accessibil-
ity, making travel seamless.
Approximately 40% of Fijians trace 

their ancestry to India. Indian influ-
ences are evident in the language, cui-
sine, temples, and vibrant celebrations 
of festivals like Diwali and Holi. Many 
Indian visitors are pleasantly surprised 
to discover a thriving community of Fi-
jians of Indian descent, making them 
feel at home while exploring an exotic 
paradise.

How do you plan to cater to the 
MICE and wedding segment?
Fiji is well-equipped to cater to the 
MICE and wedding segments with 
world-class audio-visual facilities and 
dedicated event planning services. 
From stunning beachfront setups to 
seamless corporate events, our local 
businesses specialize in creating mem-
orable experiences.
For MICE groups, Fiji offers unique 
cultural engagements, including visits 
to local villages and schools. With a 
blend of breathtaking venues, top-tier 
services, and warm hospitality, Fiji 
ensures that every event—whether a 
dream wedding or a corporate retreat 
—is truly unforgettable. BOTT

W

Fiji offers an enchanting bouquet of options for 
traveller. The natural splendour, adventure, 
gastronomy, endless vistas and the warm 
hospitality make it indeed memorable. In an 
exclusive chat with BOTT, Brent Hill, CEO 
of Tourism Fiji shared insights about Fiji as a 
premier travel destination, its unique and diverse 
offerings, and its ongoing initiatives to attract 
Indian travellers.

Shreya Shimpi

fiji
Where Happiness 
Comes Naturally





48 BOTTINDIA.COM | FEBRUARY 2025

MUMBaI DIarIEs

ooking back on your journey so far, 
what inspired you to enter the travel 
industry, and how has it shaped you 
as a professional?
My father started this company 40 years 
ago. I was a kid, and I used to go for fun 
and to help my parents, which is when 
I realised how amazing it is to visit dif-
ferent places and meet different people. 
I enjoyed that and realized that this 
would be my career path. I wasn’t too 
keen on studying much, but going out 
was always on my mind. I started con-
ducting tours and taking responsibility 
at the age of 16, and here I am now.

Reflecting on 2024, what would you 
say were the three highlights of the 
year for you—personally or profes-
sionally?
The first thing we accomplished was 
creating our Corporate Office in 2024, 

which is a major milestone. Secondly, 
after 2022, we all faced a lot of chal-
lenges with visas, but we successfully 
navigated 2023-24, and the business 
has grown. Though we haven’t yet 
reached our target numbers, we have 
surpassed our revenue goals, and we’re 
happy about that. We’ve exceeded the 
2019 revenue figures, which is a great 
achievement. On a personal front, I 
have been selected as the new OTOAI 
President, which now brings additional 
responsibility.

 
What is your long-term vision for 
Kesari Tours? Could you share a ma-
jor initiative or change you’ve been 
proud to lead?
We already have a presence in almost 
all major cities in India as a brand, but 
we still need to expand to many more 
cities. In the next one or two years, we 

TAKING THE KESARI  
LEGACy foRWARD

With the world as his destination and several 
accolades to his name, the dynamic Himanshu 

Patil, Director, Kesari Tours and President OTOAI, 
has carved a niche for himself in the travel fraternity. 

Celebrating a rich legacy of over 40 years, Kesari 
Tours is known for curating beautiful travel experiences 

for travellers and crafting everlasting memories.

Shreya Shimpi  
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Himanshu Patil
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will be a pan-India company. I aim to 
take our company to a global level by 
opening international offices and op-
erations, and we are actively working 
toward that.

I believe in systems, and I person-
ally feel that systems should work effi-
ciently. In the travel industry, the attri-
tion rate is very high, with people often 
moving for small pay hikes. Since it’s a 
knowledge-based industry, recruiting 
and training new staff is a lengthy pro-
cess, so we focus on systems. We have 
our own software systems.

What has been your proudest 
achievement to date, and what keeps 
you motivated to push boundaries in 
this industry?
This industry has given me everything I 
have today, and I am very happy about 
that. My father started this company, 
and we are following in his footsteps 
and teachings, which is why we are suc-
cessful. I feel proud to be part of this in-
dustry. It’s the only industry where you 
get to visit different countries, and for 
me, the whole world is my destination. 
So far, I’ve travelled to more than 120 
countries, and my dream is to visit all 
the countries before I die.

If you could pick one dream destina-
tion to visit in 2025, where would it 
be, and why does it captivate you?
I love Europe. I’m a hardcore self-drive 
person and enjoy that experience. In 
addition, there are many countries I 
wish to explore in Africa and Central 
America. In 2025, I’d like to visit Tuni-
sia, Malta, and Mongolia. Mongolia, in 
particular, fascinates me. My goal is to 
visit 10-15 new countries this year.

What advice would you give to young 
professionals in the travel trade who 
aspire to reach the heights of success 
you’ve achieved?
You have to be passionate about this 

field if you want to run a business or 
build a career from it. If you’re not pas-
sionate or a foodie, it will feel like a typ-
ical 9-5 job. Follow your passion. As a 
young individual, you need to be inquis-
itive, because travel is all about that. 
Travel has completely changed my life. 
It has given me a lot of exposure as I’ve 
travelled around the globe, and I still 
feel that same inquisitiveness in me.

You also have to stick to quality ser-
vice because, as travel agents, we sell 
hopes. Once the money is paid, the cus-
tomer only travels a month later with-
out having received a tangible product. 
When you’re selling hopes, you need to 
be careful and deliver quality service.

The travel industry has its chal-
lenges. What do you find to be the 
biggest obstacles, and if given the 
chance, what one change would you 
make to improve the industry?
It’s a completely dependent business. 
We don’t run airlines or hotels; we’re 
just mediators. If airlines shut down, 
the responsibility falls on us. There are 
many challenges because everything 
is beyond our control, and we’re an-
swerable for any issues despite having 
no control over third parties. Also, the 
passport ranking of India needs to be 
stronger. 

Could you tell us a bit about your 
family and share one cherished 
childhood memory that still makes 
you smile?
I have three siblings, and my father 
started this business in 1984. My first 
air travel experience was from Srinagar 
to Jammu, which I still remember. I 
used to go on vacations to Kashmir and 
stay there for nearly two months. Kash-
mir is a beautiful place and is close to 
my heart. Most of my school vacations 
were spent there. BOTT

• Your Birthday/Sun Sign–June 18, 
Gemini

• Mountains or Beaches– Both, but I 
still love the mountains.

• Favourite Holiday Destination–  
Innsbruck

• Best travel hack–I travel with my  
Apple Airtags

• Window/Aisle seat–Window
• Favourite Cuisine–Thai
• Favourite Quote–“It’s so difficult when 

I have to and so easy when I want to”
• Hobbies– I am a foodie. I wish to learn 

the piano in 2025
• Travel souvenirs–love them or 

leave them – Take them, they are, after 
all, a remembrance that I have travelled 
to a particular place.

• Best advice for a first-time travel-
ler–Just go and enjoy. Travel is a habit.  
If you enjoy your first tour you will con-
tinue it as a habit.Qu

ick
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he new flight launch
We are operating daily flights from 
Delhi and Mumbai. We have been op-
erating wide bodies A350s from Delhi 
to Hanoi and Ho Chi Minh. From May 
1st, we are launching wide body aircraft 
A-350 and Boeing737 from Mumbai as 
well, which will enhance our capacity by 
almost 50% and it will add more com-
fort to the travellers and bring more of-
ferings to the travellers in terms of pre-
mium business class which is flatbed 
and one of the best aircraft like A350s 
and 787. We are announcing some new 
destinations in India. Starting May, we 
are going to launch two more destina-
tions in South India. 

business in 2024

2024 has been a wonderful year for 
Vietnam Airlines as their frequencies 
and capacity from India, especially 
from Delhi, in mid of the year has in-
creased. The flights have done fabulous 
because of the growth and the inter-
est from the market. The numbers to 
Vietnam have grown significantly with 

almost 700,000 passengers in a year 
travelling to Vietnam now. We foresee 
Vietnam to be one of the most popu-
lar destinations for leisure passengers 
from India. 

vision for 2025

The prospect for Vietnam Airlines is 
great and Vietnam, as a destination is 
huge and there is a growing interest. 
There is a lot of interest from the MICE 
segment. Last year, we took the biggest 
MICE group to Vietnam from India 
with almost 2000 passengers for Sun 
Pharma. We have done a lot of MICE 
groups last year and we foresee a lot of 
interest from MICE segment in the In-
dian market. There’s a lot of growth in 
the leisure segment too. We are notic-
ing some growth on the corporate side 
as well because as trade is increasing 
between India and Vietnam, there is a 
lot of interest for business as well. BOTT

aeroprime Group
Strengthening India-Vietnam 
connectivity with Vietnam 
Airlines

Aeroprime Group represents Vietnam Airlines 
in the Indian market. Vietnam Airlines has been 
operating for the last two years from India. 
Abhishek Goyal, Executive Director, Aeroprime 
Group shares more in an exclusive chat with BOTT.

Shreya Shimpi
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Give your customers’ 
gadgets a new lease  
of life with ASEGo

T he digital age has brought about an unprece-
dented surge in gadget usage. Today, smart-
phones, laptops, tablets, and other devices are 
indispensable tools for work, communication, 
entertainment, and travel. As of January 2025, 
India remains one of the largest smartphone 
markets globally, with approximately 700.58 
million users, according to recent data from 
Statista. This figure underscores the growing 
reliance on gadgets and highlights a significant 
opportunity for the travel protection service 
providers to provide innovative protection solu-
tions.

However, carrying valuable gadgets while 
travelling also brings an inevitable concern: 
what if they are lost, stolen, or damaged? Such 
incidents not only disrupt the travel experi-
ence but can also result in unexpected finan-
cial strain. For travellers, this worry can over-
shadow the joy of exploration. This is where 
Asego Gadget Protection Cover steps in as a 
game-changer, ensuring that your customers’ 
travels remain stress-free and memorable.

comprehensive protection for modern 
travellers

Asego offers a robust solution to safeguard 
your customers’ devices during their journeys. 
Here’s what makes it a must-have:
1. Repair or Replacement Coverage Accidents 

happen, but they don’t have to ruin the 
trip. Whether it’s a cracked screen, water 
damage, or a completely malfunctioning 
device, Asego provides coverage for repair or 

replacement, ensuring that your customers 
are back online without delay.

2. Sports Equipment Protection Adventure 
enthusiasts often carry specialized gear like 
cameras, GoPros, or drones to document 
their experiences. Asego goes beyond 
gadgets by offering reimbursement for the 
cost of hiring or purchasing replacement 
sports equipment in case of loss or damage.

3. 24/7 Medical Assistance Travelling to 
unfamiliar destinations can come with 
unforeseen challenges. Asego provides 
24/7 medical assistance, adding an extra 
layer of security and convenience for your 
customers.

4. Customisable Travel Insurance Recognizing 
that every traveller is unique, Asego offers 
customizable travel insurance plans that 
cater to individual needs and preferences. 
From gadget protection to comprehensive 
coverage, customers can choose what works 
best for them.

Travel is about exploration, relaxation, and 
adventure—not worrying about the safety  
of expensive gadgets. Asego’s Gadget  
Protection Cover allows your customers to em-
brace their journeys with confidence, knowing 
that their valuable devices are in safe hands. 
Whether it’s a lost smartphone or a damaged 
laptop, Asego ensures that your customers are 
supported every step of the way.

Empower your customers to travel smarter 
and safer with Asego. Together, let’s give their 
gadgets a new lease of life and redefine travel 
insurance experience for all travellers. BOTT
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he Game-changer in Global Travel and 
Mobility award and the Excellence in 
Sustainability award VFS Global, the 
world’s largest outsourcing and tech-
nology services specialist for govern-
ments and diplomatic missions, bagged 
two prestigious awards at the Travel 
Agents Federation of India’s (TAFI) 
annual convention, which took place 
in January 2025 at the Legend Hotel in 
the Ninh Binh province of Vietnam.
The first award, the Game-changer 
in Global Travel and Mobility to VFS 
Global in recognition of transforming 
international travel and making travel 
dreams come true for travellers glob-
ally, was presented to Zubin Karkaria, 
Founder and Chief Executive Officer, 
VFS Global Group, by Bui Van Manh, 
Director, People’s Committee of Ninh 
Binh province, Department of Tourism.  
The second award was for Excellence in 

Sustainability. This was in recognition 
of its unparalleled efforts to integrate 
sustainability into the core of its busi-
ness operations and inspire stakehold-
ers in global travel. Sampath Damani, a 
senior office bearer at TAFI, presented 
this award to Shireen Mistree, Head, 
ESG, VFS Global.
Commenting on the awards, Ajay 
Prakash, President, TAFI, said, “The 
Travel Agents Federation of India is 
honoured to present VFS Global as 
the Game-changer in Global Travel 
and Mobility Award for the company’s 
pioneering and continuous efforts in 
enhancing cross-border mobility of 
people and enabling ease of travel in a 
secure and efficient manner,” adding, 
“We also congratulate them on winning 
the Excellence in Sustainability award, 
which aligns with our 2025 convention 
theme, Tourism for Tomorrow: Pro-
tecting the Planet. This achievement 
highlights their leadership in driving 
sustainable practices.”
On receiving the award, Karkaria said, 
“Back in 2001 we recognised a signifi-
cant challenge--securing a visa ap-
pointment was a difficult process. We 
saw an opportunity to simplify and 
streamline visa applications not just 
for travellers but also for embassies, by 
introducing innovative solutions. Rec-
ognitions such as this one inspire and 
energise us to continue building inno-
vative solutions to keep enhancing the 
visa application experience.”
On winning the sustainability award, 
he added, “It is a recognition of our un-
wavering commitment to responsible 
practices. This recognition reflects the 
collective efforts of our team in driving 
meaningful impact through sustainable 
initiatives.” BOTT

VfS Global wins two prestigious 
awards at TAfI Convention in Vietnam
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EVEnTs anD MOrE

he event highlighted the growing collab-
oration in tourism and business sectors, 
underscoring Moscow’s commitment to 
enhancing ties with India’s outbound 
tourism market. This initiative aligns 
with Moscow’s strategic focus on the 
MICE sector, aiming to position the city 
as a premier destination for Indian busi-
ness and leisure travellers.

The evening welcomed guests with 
the unique traditional “Moscow Tea 
Time” followed by captivating perfor-
mances from the renowned ‘Rusy’ dance 
troupe, blending Russian folk songs with 
modern choreography to showcase Mos-
cow’s rich cultural heritage. It was an un-
forgettable spread of elaborate cuisines 
and extraordinary lucky draw prizes 

generously offered 
by the Moscow travel 
and MICE industry.

D i s t i n g u i s h e d 
delegates included 
Ivan Fetisov, Consul 
General of the Rus-
sian Federation in 
Mumbai; Dr. Elena 
Remizova, Head of 
Rossotrudnichestvo 
in India and Direc-
tor of the Russian 

House in New Delhi; and Evgeny Ko-
zlov, First Deputy Head of the Office of 
the Mayor and the Government of Mos-
cow, and Chairman of the Moscow City 
Tourism Committee, addressed the au-
dience, emphasizing India’s significance 
as a top focus market and highlighting 
the growing popularity of the hassle-free 
e-visa among Indian travellers, noting a 
1.4-fold increase in 2024 compared to 
2023 with over 61,000 visits in the first 
nine months. Their speeches emphasized 
strengthening of unparalleled business 
opportunities and new attractions for the 
Indian travellers.
Speaking on the occasion Evgeny Ko-
zlov, First Deputy Head of the Office of 
the Mayor and the Government of Mos-
cow, and Chairman of the Moscow City 
Tourism Committee quoted, “Moscow 
is a modern capital of business tourism, 
boasting world-class infrastructure, in-
cluding cutting-edge congress and exhi-
bition venues, over 22,000 dining estab-
lishments, and advanced technological 
services. The Moscow City Tourism Com-
mittee reaffirms its commitment to 
supporting the growth of India’s MICE 
industry and enhancing our bilateral 
relationship through continued engage-
ments and partnerships.”. BOTT

Moscow hosts Gala Dinner in Mumbai 
celebrating partnerships with India
Moscow City Tourism Committee hosted a prestigious gala dinner that brought 
together more than 170 key partners including prominent associations like TIA, OTOAI, 
NIMA, MICE agencies, TO and TA, government officials and media, along with delegates 
from Moscow, to celebrate the strengthening bond between India and the Russian capital.

BOTT Desk
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he exclusive business networking event showcased the 
routes, facilities and services offered by Air Mauritius. It 
also highlighted cultural, religious and gastronomic of-
ferings of Mauritius highlighting the bond that India and 
Mauritius share. Present at the event were Burjis Mehta, 
President, Skal International Bombay 144 Club, Skal 
members, key members of the Air Mauritius team such as 
Ziyaad Parthasee, Gagan Sharma, Dooshant K Bucktowar, 
Consul & Head of Mission, Consulate of the Republic of 
Mauritius, senior officials of Mauritius Tourism Promo-
tion Authority along with other esteemed dignitaries.
Addressing the gathering, Burjis Mehta, President, Skal 
international Bombay 144 highlighted the major attrac-
tions of Mauritius and the warm cultural bond that the two 
countries share. Speaking to BOTT in an exclusive chat he 
said, “This is an exclusive event in which Skal Bombay 144 

has partnered with Air Mauritius in which senior manage-
ment people from Air Mauritius, Mauritius Tourism Pro-
motion Authority and the Consul General of Mauritius are 
attending the event. They have come here for the OTM and 
took this opportunity to partner with Skal for this event 
with travel agents, tour operators, wedding planners, and 
destination management companies.”
A presentation was shown at the event showcasing the 
offerings, routes and services of Air Mauritius. The dig-
nitaries were felicitated by the Skal members followed by 
cocktail and a networking dinner. BOTT

Skal International Bombay 144 in 
partnership with Air Mauritius  
hosts a networking event in Mumbai
Skal International Bombay 144 in partnership with Air Mauritius hosted a 
networking event in which the key management representatives of the award-
winning airline interacted with members of the travel trade and media.

Shreya Shimpi
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hOsPITaBlE hOTEls

ith a firm foothold in the Eastern Hima-
layas, Sumi Yashshree Hotels & Resorts 
is poised for even greater heights. The 
brand is actively pursuing pan-India ex-
pansion, ensuring that its signature blend 
of warmth, luxury, and impeccable service 
reaches more travellers across the coun-
try.
In the vibrant world of hospitality, there 
are hotel owners—and then there are those 
rare visionaries who transform their es-
tablishments into reflections of their own 
unique personalities. Sadip Lama, fondly 
known as ‘The Monk of the Hospitality 
Industry,’ is one such dynamic leader. 
His energetic approach and vision have 
shaped an unforgettable guest experience 
that feels less like a business and more like 
a journey of discovery.
For Sadip Lama, every new property, ev-
ery guest, and every community initiative 
is a step toward a larger vision—one where 
hospitality is not just about comfort, but 
about creating lasting memories and mak-
ing a positive impact. His journey proves 
that with passion, purpose, and a personal 
touch, the art of hotel ownership can truly 
transform lives.
Mr. Lama’s vision extends beyond elegant 
stays to culinary excellence. In 2021, Sumi 
Yashshree ventured into Asian flavors 
with the launch of Sumi Nom-Nom, Bak-
ery & Korean Café in Darjeeling.

At the helm of this expansion is Ms. 
Shreya, CEO of Sumi Yashshree Hotels & 
Resorts and founder of Nom Nom Bakery 
& Korean Café. Her leadership over the 
past three years has been deeply reward-
ing, driven by a vision of inclusivity, re-
spect, and opportunity. This commitment 
has enriched the lives of staff, guests, and 
communities, fostering a shared purpose 
that defines the brand.
Under Ms. Shreya’s leadership, Sumi 
Yashshree has expanded to over 20 prop-
erties while staying true to its core values: 
service excellence, inclusivity, sustainabil-
ity, and integrity. Each property reflects 
local culture while maintaining the high 
standards that have become the brand’s 
hallmark.
Another key visionary in the Sumi 
Yashshree team is Mr. Pinak, General 
Manager of Sales & Marketing. With a 
keen strategic foresight, he has seamlessly 
led a high-performing team while aligning 
Sumi Yashshree’s revenue goals with its 
broader ambitions. His industry expertise 
has been instrumental in solidifying the 
brand’s position within the competitive 
hospitality landscape.
As Sumi Yashshree Hotels & Resorts con-
tinues to grow, it remains steadfast in its 
commitment to redefining hospitality with 
innovation, warmth, and an unwavering 
dedication to excellence. BOTT

Sumi yashshree Hotels & Resorts
A Visionary Journey in Hospitality

W
Sadip Lama, 
MD, Sumi Yashshree Hotels & Resorts

Shreya Gurung, 
CEO, Sumi Yashshree Hotels & Resorts, Founder of 
Nom Nom Bakery and Korean Cafe

Pinak Ranjan Guha, 
General Manager - Corporate Sales & Marketing, 
Sumi Yashshree Hotels & Resorts, 
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BEYOnD BOUnDarIEs

ear 2024 has been a phenome-
nal year as Japan has received a 
record-breaking number of visi-
tors from India. What would you 
like to say about it?
We are very happy to have reached  
over 200,000 visitors from India 
market as this is the first time that 
JNTO Delhi Office has reached such 
record-breaking numbers. There are 
several reasons for this such as the 
economic growth in the India market 
because of which the overseas travel 
is booming nowadays. The capacity of 
airlines too has been recovering to the 
pre- pandemic levels contributing to 
the increase in the number of visitors. 
At the beginning of 2024, for instance, 
the flights from Bangalore to Narita  
by JAL were three days a week. How-
ever, from the latter of 2024(winter 
schedule 2024/2025), it is five days a 
week. They are planning to increase it 
to daily flights from Bangalore to Narita 
from summer flight schedule 2025. 
Also, Indian people are quite familiar 
with the Japanese society. Hence, they 
are opting for Japan as their tourist 
destination.

Where does India rank as a 
source market?
In 2024, Japan received a total of ap-
proximately 36.87 million interna-
tional visitors. Among these, about 
233,000 were from India. Despite 
not being among the top source mar-
kets, the Indian tourism segment has 
demonstrated significant growth. The 
number of Indian visitors to Japan in-
creased by 40.0% in 2024 as compared 
to 2023. A notable surge was noticed 
in March and May. This upward trend 
displays the growing interest among 
Indian travellers in exploring Japan’s 
diverse attractions. 

Looking forward, what is your 
target for 2025?
For 2025, we anticipate a further in-
crease in the number of Indian visitors 
to Japan, building on the strong mo-
mentum from 2024.Major events like 
Expo 2025 Osaka-Kansai, promotional 
efforts, roadshows aim at directly target-
ing Indian travellers and Indian agents. 
While it is too early to predict exact 
numbers, we remain optimistic about a 
strong upward trend in 2025. BOTT

Y

Around 233,000 Indians visited Japan in 2024 
creating a remarkable milestone. Ryo BUNNO, 
Executive Director, Delhi Office, Japan National 
Tourism Organization shares more with BOTT.

Shreya Shimpi

japaN
receives record-
breaking number of 
visitors in 2024
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CPB and West Bengal Tourism have come 
together to curate a landmark event – the 
Bengal MICE Conclave 2025, setting a 
new benchmark for the state’s business 
tourism sector. Held from February 4 to 
6 at ITC Royal Bengal and ITC Sonar, the 
event coincided with the prestigious Ben-
gal Global Business Summit (BGBS) at the 
Biswa Bangla Convention Centre. Industry 
leaders, policymakers, and tourism experts 
gathered to discuss strategies for position-
ing West Bengal as a premier hub for Meet-
ings, Incentives, Conferences, and Exhibi-
tions (MICE).  

The conclave began with an inaugural 
ceremony led by West Bengal’s Tourism 
Minister, Shri Indranil Sen, alongside 
key dignitaries such as Rudra Chatterjee, 
Smt. Nandini Chakravorty, IAS, Chander 
Mansharamani, and Sanjiv Puri. Their 
addresses emphasized Kolkata’s strate-
gic advantages, including its rich cultural 
heritage, evolving infrastructure, and con-
nectivity, making it an ideal destination for 
international business events.  

The event featured insightful panel dis-
cussions on various aspects of the MICE 
industry. The opening session, moderated 
by Chander Mansharamani, explored how 
West Bengal can establish itself as a pre-
ferred choice for global conferences. Es-
teemed speakers like Anil Chadha of ITC 
Hotels, Harshvardhan Neotia of Ambuja 
Neotia Group, and Darshan Dudhoria of 
Bari Kothi discussed the role of boutique 
venues, hospitality expansion, and private 
sector collaborations in boosting the sec-

Shaping the future of Business Tourism
BeNGal miCe CoNClave 2025 
The Bengal MICE Conclave 2025, held from February 4 to 6, marked a significant 
milestone in West Bengal’s business tourism sector. Organized by West Bengal 
Tourism in collaboration with the India Convention Promotion Bureau (ICPB), 
the event brought together industry leaders, policymakers, and tourism experts to 
explore strategies for positioning the state as a leading hub for Meetings, Incentives, 
Conferences, and Exhibitions (MICE). The conclave featured insightful discussions, 
networking opportunities, and key partnerships, setting the stage for West Bengal’s 
growth as a premier destination for global business events.

Complied by Anjali Pokhriyal and Pallavi Sharma
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tor. Industry experts also explored strategies 
to attract major international medical and 
business conferences.  

A significant highlight was a session led 
by Jyoti Mayal and Anoop Kumar Agarwal, 
IAS, which focused on building a skilled work-
force for the MICE industry. The discussions 
underscored the importance of education, 
training, and policy support in developing a 
competitive workforce. Another key session, 
moderated by Rajani Nair Deb of Hilton Ho-
tels, examined the potential of West Bengal 
as a leading MICE destination in Southeast 
Asia. Panelists, including Dr. Ashok Gupta, 
Amaresh Tiwari, K. Mohanchandran, and Ab-
hishek Kumar Tiwary, IAS, emphasized infra-
structure development, branding strategies, 
and innovative land-use planning.  

The event also facilitated valuable net-
working opportunities, with the first day 
concluding with a grand networking din-
ner at Taj Taal Kutir. The second day was 
dedicated to Business-to-Business (B2B) 
meetings, enabling buyers and suppliers to 
explore collaborative ventures. Later, the 
Bengal Global Business Summit was inau-
gurated, bringing together investors and  
industry leaders to discuss opportunities in 

tourism, logistics, and connectivity, further 
reinforcing Bengal’s growing presence in the 
global MICE industry.  

On the final day, the conclave spotlighted 
innovative marketing strategies, with a session 
on reverse marketing urging businesses to 
adopt unconventional approaches for growth. 
The event concluded with a landmark signing 
of a tri-party Memorandum of Understanding 
(MoU) between West Bengal Tourism, ICPB, 
and six leading organizations, including Alp-
cord Network Travel & Conferences Manage-
ment Co., IA Meetings, the AIDS Society of In-
dia, the Indian Dental Association, ISBTI, and 
the International Neonatology Association. 
These agreements signified a commitment to 
implementing actionable initiatives that will 
drive Bengal’s MICE industry forward.  

To provide delegates with a firsthand ex-
perience of West Bengal’s tourism poten-
tial, a post-event familiarization tour was 
organized to North Bengal, covering scenic 
destinations like Bagdogra and Siliguri. The 
Bengal MICE Conclave 2025 successfully  
positioned West Bengal as a rising force in 
the MICE industry, laying the foundation for 
future investments and growth in the state’s 
business tourism sector. BOTT
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Know what your stars say about February 2025 
Tarot Card Reading is the art and science which helps understand the present status and 
the future course. It helps to apply course correction , if required. Tarot Card can be used 
for shaping Career, Health, Finance, Business,, Relationship, Marriage, Match-making, etc.  
Ms. Richa Srivastava, a renowned Tarot Card Reader conducts exclusive Tarot reading under 
the banner - Tathaastu. Here are her predictions for February 2025.

March 21 – April 20
This month sparks new 
beginnings in your career. 
You’ll feel energized and 

ready to tackle challenges. Avoid 
impulsive decisions, especially 
in financial matters. Romantic 
connections deepen as Venus 
shines in your favor.

July 23 – August 21
Your confidence will be at 
an all-time high, making 
it a great time to chase 

your goals. Romantic sparks 
fly, but ensure your partner feels 
heard. Opportunities for travel or 
learning may arise. 

November 23 – December22
Adventure calls, 
whether through travel 
or learning something 

new. Financially, it’s time to stick 
to a budget. Singles may meet 
someone exciting, while those in 
relationships will enjoy newfound 
clarity.  

April 21 – May 21
February calls for self-
care and introspection. 
Focus on balancing your 

personal and professional life. 
Financial rewards come through 
hard work. Romantic opportunities 
may arise unexpectedly—be open 
to new possibilities. 

August 22 – September 23
Practicality will be your 
guiding light this month. 
Focus on creating routines 

that support your well-
being. A surprise development at 
work could lead to a promotion. 
Romance blossoms if you let your 
guard down.  

December 23 – January 20
Your hard work pays off 
this month, especially in 
your career. Take time to 

celebrate small victories. Family 
matters may require attention, so 
prioritize meaningful conversations. 
Love will be steady and fulfilling.  

May 22 – June 21
Communication will be 
your superpower this 
month. Use it to resolve 

lingering conflicts. Social 
gatherings bring joy, but don’t 
neglect alone time to recharge. 
Career-wise, stay organized for 
long-term success.  

September 24 – October 
February emphasizes 
harmony in your 
relationships. Collabo-

ration at work proves fruitful. 
Financially, it’s a good time to 
invest or plan for the future. Love 
takes a positive turn, especially 
for singles.  

January 21 – February 19
With the Sun in your sign, 
February is your time to 
shine. Pursue creative 

projects and don’t hesitate to 
share your ideas. Romantic energy 
is strong—make bold moves. 
Financially, avoid unnecessary 
spending.

June 22 – July 22
February brings a mix of 
emotions, but trust your 
intuition to guide you. 

Family and relationships take 
centre stage—be ready to offer 
support. Financially, avoid risks 
and focus on saving.  

October 24 – November 22
This month encourages 
transformation. Focus on 
shedding what no longer 

serves you. Career growth is on 
the horizon, but patience is key. 
A romantic partner may need 
extra attention—listen to their 
concerns. 

February 20 – March 20
Your compassionate 
nature shines this 
month. Friends and 

loved ones may seek your 
advice. Career-wise, networking 
brings unexpected opportunities. 
A romantic connection deepens, 
bringing warmth and joy.  
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aPPOInTMEnTs
wyNdham hotelS & reSortS
Wyndham Hotels & Resorts has appointed rahool macarius as 
Market Managing Director for Eurasia. Rahool will be responsi-
ble for regional operations and driving the growth of Wyndham’s 
diverse portfolio of brands across Eurasia covering; India, Nepal, 
Sri Lanka, Bangladesh, Bhutan and the Maldives. Rahool brings 
over 25 years of experience including financial acumen, opera-
tional excellence, and stakeholder relationship management, devel-
oped through leadership roles at a variety of leading hotel groups.

the leela gaNdhINagar 
The leela gandhinagar has appointed Rahul Mehta as its new Director of 
Sales and Marketing. With a stellar career spanning over 15 years, Mehta 
brings a wealth of experience in sales, marketing and client relationship 
management. Mehta’s expertise encompasses strategic sales planning, 

stakeholder engagement and finance management, supported by a strong an-
alytical mindset and thorough understanding of P&L management. His diverse 

experience includes leadership roles at renowned hospitality brands such as Novotel 
Ahmedabad, Park Hyatt Hyderabad and The LaLiT Hotels, Palaces & Resorts. 

holIday INN 
Holiday Inn amritsar ranjit Avenue has appointed Ravi Dhankhar as 
the new General Manager. In his new role, Ravi will oversee all aspects 
of hotel operations, focusing on enhancing guest satisfaction, improv-
ing operational efficiency, and maintaining the hotel’s commitment to 
excellence in service. Ravi brings deep insights into the evolving hospi-
tality landscape of Amritsar, a city known for its rich cultural heritage and 
a growing magnet for both leisure and business tourism.

hIltoN aNd hIltoN gardeN 
INN beNgaluru embaSSy 
maNyata buSINeSS parK 
The Hilton and hilton garden Inn Benga-
luru Embassy Manyata Business Park has 
appointed Pushpinder Chambial as Cluster 
Director of Finance. He has more than 
two decades of experience in Finance and 
Accounting within the hospitality sector 
and brings an unparal-
leled expertise and 
leadership to the 
organization.

mrg group
Sandhya Nair has been appointed as Deputy General Manager Mar-
keting & Communications at MRG Group. Sandhya’s expertise spans 

a broad spectrum of skills essential for her new role, including strong 
communication abilities, media planning, budget management, cor-

porate communication, brand building, website management and people 
management. Her outstanding rapport with print, electronic, and online media will continue 
to be an asset to strengthen brand presence and market reach.

IbIS INdIa 
ibis India has appointed akshay bhasin 
as Director of Revenue for ibis and ibis 
Styles India. A seasoned expert with 12 
years of experience in revenue manage-
ment, Bhasin’s leadership promises to 
bring fresh perspectives and impactful 
strategies to the organization. With this 
appointment, ibis India reinforces its 
dedication to innovation, growth, and ex-
cellence in the hospitality industry. Under 
Bhasin’s leadership, the brand aims to set 
new benchmarks in revenue performance 
and guest satisfaction, staying ahead in a 
competitive market.

INdIgo 
Indigo has appointed rashmi Soni as Vice President–  
Corporate Communications (Media & PR). With her extensive 
industry experience and passion for aviation, Rashmi is set to 
take IndiGo’s communication strategies to new heights, in the 
role of Vice President – Corporate Communications (Media & PR). 
She takes over from C. Leekha.

chalet hotelS lImIted 
Chalet Hotels Limited has appointed 
gaurav Singh as its Chief Operating Offi-
cer (COO). In his new role, Gaurav will be 
focusing on asset management, driving 
operational excellence, ensuring efficiency 
to strengthen the business and design 
scalable processes for Chalet Hotels. 
With a robust portfolio and an ambitious 
pipeline of additional rooms, Chalet is 
poised for significant growth, and Gau-
rav’s leadership backed with 26 years of 
experience in hospitality will play a crucial 
role in steering 
this exciting 
journey.






