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WELCOMHERITAGE

Palaces | Forts | Havelis | Resorts

REDEFINING EXPERIENCES

We are indeed fortunate to have inherited a rich and glorious past with a
treasure-trove of culture, heritage and nature experiences.

Experience, Relive and Celebrate all that you have inherited at WelcomHeritage.

Sales offices: Mumbai (7291014044) FOR ENQUIRIES:
Jaipur (8107528107) | Delhi (7291017087) (&) Guest Experience Centre: 080-45771900
Nagpur (7291018088) | Punjab (8427883332) holidays@welcomheritagehotels.in

Bangalore (7897335773) | Ahmedabad (8980269876) @ www.welcomheritagehotels.in
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Dear Readers,

hile every Issue of BOTT is Special and Different, | especially
W like working on ones that are event specific and taking place

for the first-time post pandemic. Amidst rising Covid cases,
it is reassuring to know that physical events are going strong and no
un-due cancellations and restrictions are being laid down. So yes, it’s
time for the Great India Travel Bazaar this year (GITB) and this one
becomes extra special as not only is it taking place after the pandemic
but it is also hosting the G-20 delegates and taking India’s presidency
of the event to an all-new high. With a multitude of interesting panel
discussions lined up along with vast exhibition space and 250 plus
foreign buyers, the GITB 2023 in Jaipur is surely going to break all its
previous records.

Meanwhile, it’s the start of a new financial year and the tourism
fraternity seems all positive and excited to welcome a great year
ahead. Through our conversation with a lot of them, we observed
that a majority of hotels and even tour operators have crossed the
2019 business figures and already doing good business. This is an
extremely positive sign for the tourism sector and we are all hopeful
for 2023 to be a record-breaking year that will put us on the global
tourism map.

There is another thing that we need to put Incredible India on
global map again and that is International Branding. Unfortunately,
we have not done enough when it comes to positioning Brand
India in the international markets. The Government and Ministry of
Tourism needs to undertake a more aggressive approach and talk
about India in International events and also conduct roadshows of its
own to showcase our country globally and personally interact with
those selling it. We hope we get to see more international branding
in the coming year.

Happy Reading!

Priyanka Saxena Ray
priyanka@bottindia.com
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SHORT
NEWS

Night operations start at Shirdi Airport

In a recent development, the Shirdi Airport recorded the first
night landing and take-off of an aircraft on April 8, 2023, 2 months
after the facility got the license for it from DGCA. An IndiGo
Airbus, operating on the Delhi — Shirdi sector landed at the airport
at 8:15 pm with 216 passengers onboard. It took off from Shirdi at
8:55 pm.

Srinagar Airport to spruce up amenities to
handle increased footfall

Setting up more baggage checking machines and introducing electric
vehicles to ferry passengers are among the key measures to be undertaken
to handle increased footfall at the international airport here ahead of G20
events and the tourist season. To help tourists, a police facilitation counter
will be opened at the airport and a police unit will be established to cater
to requirements of passengers. There is also a proposal for an extended
baggage-cum-check-in counter in Srinagar city.

Indian Railways announces tour package from Ayodhya to ~
Vaishno Devi

Reports have it that IRCTC will be starting a cost-effective train tour package from Ayodhya to Vaishno Devi. ( l] i

As part of the package, it will take the passengers via Ayodhya, Vaishno Devi, Pryaagraaj, and Varanasi. The
train trip will be of 11 days and 10 nights long. The tour will commence from Assam to Dibrugarh, wherein
the passengers will be boarding the Bharat Gaurav Tourist Train. The name of the package is Uttar Darshan I RCTC

by Bharat Gaurav Special Train.

IndiGo joins hands with Czech Tourism to
offer affordable travel options

IndiGo has joined hands with the tourism board of Czechia, Czech Tourism
to promote travel to the country. IndiGo offers connectivity to Prague via
Istanbul through its codeshare with Turkish Airlines. The flights between
India and Czechia were launched in November 2022. IndiGo offers
connectivity through two daily flights to Prague, the capital city of the
Czech Republic. These new flights have been added in view of the increase
in demand for outbound travel to Europe.

Air India Express increases services to Dubai, Abu I
Dhabi from Thiruvananthapuram aIRE SIS
Air India Express has increased the number of services from Thiruvananthapuram ex re Q [ o
to Dubai and Abu Dhabi. The number of weekly services to both places has been p -.10
increased from five to six. The new service will be operational on Mondays. With this, J

the number of weekly services from Thiruvananthapuram to Dubai has increased to 28 I

and Abu Dhabi to 40.
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Hotels & Resorts

HOLIDAYS AT ANANTA

Ananta Hotels and Resorts is emerging as the leading choice for vacations in India. Each resort is
unique in its own way but the grandeur, hospitality and culinary impeccability is constantly
impressive. Making a promise of service excellence delivered by our attentive staff, all our resorts
make for excellent choices for your holiday. Spread across acres of lush greenery, the resorts
encompass speciality restaurants to pamper your palate, complemented by a host of wellness and

recreation facilities.

EXPERIENCE PEACE AND TRANQUILLITY AT ANANTA HOTELS AND RESORTS.

CALL FOR ATTRACTIVE PACKAGES

ANANTA HOTELS AND RESORTS

® +91 14 1354 0500 (=) crs@anantahotels.com @ www.anantahotels.com
Udaipur | Pushkar | Ranthambore | Gir | Jaipur | Bundi | Jawai | Goa | Ajabgarh* | Jaisalmer*



Minor Hotels announces debut of Anantara Jaipur
in Q4 2023

Anantara Jaipur Hotel will feature 150 luxurious guest rooms and suites, including
four Terrace Suites with private plunge pools and a 160-sqm Royal Suite with a large
terrace and private pool. Dining options will include a specialty Indian fine dining
restaurant and terrace, a rooftop bar and restaurant, all-day dining with a show
kitchen and a hotel bar lounge and terrace. Leisure and wellness facilities will range
from a full-service Anantara Spa with five treatment rooms, a beauty salon and a
gym. The hotel is able to cater to weddings of up to 2,500 guests.

Ayatana unvelils their newest property in Ooty,

TamiI Nadu

The latest addition to the Ayatana family, the Ooty property, is an epitome of luxury
colonial heritage, offering a unique escape to guests. The property is marked by a
magnificent red stone-cladding wall at the entrance, creating a sense of intrigue
and mystery. The suites, Standard and Deluxe, offer spacious accommodations of
520 sq. ft. and 600 sq. ft. respectively. The property features an array of amenities
such as a 19m x 7m swimming pool, a spa, conference facilities spanning across
164 sq. ft., and 30 extra bed or mattress facilities.

Wyndham Hotels & Resorts to open Ramada
Encore in Dhanbad

MS Kainaat has announced the signing of a franchise agreement with Wyndham Hotels
& Resorts to develop a new hotel in the key city of Dhanbad in Jharkhand under the
Ramada Encore by Wyndham brand. Ramada Encore by Wyndham Dhanbad will be
located in the heart of the city. Expected to open in Q2 2026, the property will feature
90 well-appointed rooms, a restaurant and versatile space for meetings, conferences,
and events.

Club Mahindra launches Club Mahindra Janjehli
in Himachal Pradesh

Club Mahindra has announced the launch of their new resort - Club Mahindra
Janjehli, located in the city of Mandi, Himachal Pradesh. With spacious rooms
that showcase traditional motifs and offer private balconies, Club Mahindra
Janjehli promises to make every moment magical for its guests. The resort offers
exemplary amenities and services, including unique dining experiences, delightful
spaces to relax and rejuvenate, and a plethora of activities to refresh your mind,
body, and soul.

ASPHL signs Zone by The Park at Kasauli,

Himachal Pradesh

Apeejay Surrendra Park Hotels Limited (ASPHL) has announced the signing of
Zone by The Park Kasauli. The 80-key hotel will offer guests a choice between
villas and rooms, each providing a stunning view of Shimla hills. The property
promises an immersive and rejuvenating experience with Bazaar — an all-day
dining restaurant, the iconic Z Bar, Vitalia — The Spa and Playa — Poolside.
Additionally, Townhall- the banquet that can accommodate up to 500 guests.
This hotel will be operational by mid-2025.
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IN ACTION

New IATO Team takes over
Office Bearers elected unopposed

A smooth IATO Elections took place at The Ashok New Delhi on April 18, 2023. While the six Office Bearers
were already elected unopposed, the elections were held to elect 5 EC Members — Active and 3 EC Members
— Allied. The new team, which is the “dream team” of its visionary President Mr. Rajiv Mehra, has taken
charge and will soon be having its first EC meeting to decide and then share details of its upcoming

Convention in Maharashtra.

Priyanka Saxena Ray

4
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'l'ndia;l: Aééoéiation
of

Tour Operators

(National Apex Body of Tour Operators)

he new team includes,
President — Rajiv Mehra,
Uday Tours & Travels; Sr.
Vice President - Rajnish
Kaistha, Paradise Holidays

India; Vice President - Ravi Gosain,
Erco Travels; Hony. Secretary — Sanjay
Razdan, Razdan Holidays; Hony.
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Treasurer — Sunil Mishra, Cosmos
Tours & Travels; Hony. Joint Secretary
— Viney Tyagi, Uni Crystal Holidays;
Immediate Past President — Pronab
Sarkar, Swagatam Tours. The Active EC
Members includes Deepak Bhatnagar
— Aamantaran Travel Company; E.M.
Najeeb, Air Travel Enterprises (l);

Harish Mathur, Concord Travels &
Tours; Manoj Kumar Matta, Oriental
Vacations & Journeys and Tony Marwah,
Indian Travel Promotion Company.
Allied EC Members includes Ashok
Dhoot — Harsh Travels; P. Vijayasarathy
— Benchmark Hotels and Zia Siddiqui —
Alliance Hotels & Resorts.

“l take this opportunity to
congratulate the new team and wish
them all the best in their endeavors
to promote tourism and work for
the industry’s benefit. | also thank all
the members for extending their co-
operation and support for conducting
the elections in a democratic and
cordial manner. Thanks to the IATO
staff for their support and assistance in
conducting the elections smoothly,” said
Homa Mistry, the Returning Officer for
IATO Elections 2023.

Sharing his thoughts, Rajiv Mehra,
President, IATO said, “Election of six
Office Bearers unopposed is something
that has never happened in IATO before.
Thanks to all the members of IATO
who have shown unwavering faith in me
and my team. | am extremely grateful to
all of them. It makes us feel that we have
to work harder and keep the faith safe.
It is all because of our members that
we are here today. They know that this
team has delivered in the past and will
continue to deliver in future too. Often
convincing Government on industry
issues is very difficult but somehow, the
Ministers, the Officers, all listen to us
and we even received a called from the
PM Office, during my tenure.” B
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GOVERNMENT

INITIATIVES

At 2™ G-20 Meet, all countries unanimously
adopt Green Tourism as top priority

The 2" Tourism Working Group Meeting was held in Siliguri, Darjeeling
district from April 1-4, 2023 and was attended by 56 Delegates
from 17 Member Countries, 8 Invitee Countries and 4 International
Organizations. The event was also graced by the presence of
Ambassadors of seven G20 countries viz. Australia, Bangladesh,
Japan, Singapore, Mexico, Indonesia and Korea. The inaugural session
was graced by Shri G. Kishan Reddy, Minister of Tourism, Culture and
DONER, Sh. John Barla and Minister of State for Minority Affairs.

Rai Umraopati Ray
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A TOONIM WORKING OROUF MEETING

ADVENTURE TOURIBEM AS A VEHICLE FOR
ACHIEVING SUSTAINABLE DEVELOPMENT GOALS
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ecretary (Tourism), Shri

Arvind Singh addressed the

national media after the

successful  conclusion of the

2 Tourism Working Group
Meeting held in Siliguri, Darjeeling
district. Briefing the media Shri Arvind
Singh said that during the first session
of Tourism Working Group meeting,
presentations were made by UNEP on
‘Travel for LiIFE’ and by UNWTO on ‘1st Draft
Outcome Document — GOA Roadmap’. The
G20 Member countries, Invitee Countries
and International organizations shared
their comments on the 1st Draft of GOA
Roadmap. The GOA Roadmap will be
adopted during the Tourism Ministerial
meeting at Goa in June 2023.

In the working group meeting
presentations were made by Turkiye, Saudi
Arabia, Australia, Indonesia, Italy on five
priorities of Green Tourism, Digitalization,
Skills,  Tourism  MSMEs, Destination
Management respectively. The session also
included extensive discussions on each
priority area. All the countries unanimously
adopted Green Tourism to be most
important priority for all the participating
countries, the Secretary disclosed.

Secretary (Tourism) concluded the Press
Meetwiththe commentsthatthediscussions
during the first two Tourism Working
Group Meetings are progressing in the
right direction for drafting the final GOA
Communique at the Tourism Ministerial
Meeting to be held in June at Goa.

On the sidelines of the Working Group
Meetings, two side events were held on
Adventure Tourism in order to highlight
the potential of adventure tourism in the
tourism map of India and that of North East
Region. ‘Adventure Tourism as a vehicle
for achieving Sustainable Development
Goals” in which Gabriella Stowell (Vice
President) from Adventure Tour Operators
Association (ATTA) and Padma Shri Awardee
Mr. Ajeet Bajaj, President of Adventure
Tour Operators Association of India (ATOAI)
presented Global and Indian Perspectives



on Adventure Tourism respectively.

The second event organized
for domestic industry partners and
States of Government of India was -
‘Tourism in Mission Mode: Advantage
Adventure Tourism’ along with local
stakeholders. There were deliberations
on Best Practices, National Strategy of
Adventure Tourism, India as Adventure
Destination, Modern Law of adventure
safety, Risk Mitigation and access
control, Developing Vibrant Villages as
adventure destination, and developing
adventure tourism in the Northeast
States of India.

Minister of Tourism, Culture, and
DoNER, Government of India, in his
openingremarks during side event shared
the initiatives like State Ranking Criteria
for the Adventure Tourism sites, Model
Adventure Tourism Law, Development of
Mega Trails, Development of Adventure

s BOTTINDIA . COIVI | ApRIL 2023 | 15

Activity Guidelines, Adventure Tourism
Rescue Centers, and Development of
dedicated Website & social media pages
for Adventure Tourism.

In order to experience the rich
local traditions of the region, an
immersive experience of Moonlight
Tea plucking was organized for the
international delegates, where they
were accompanied by local tea pluckers
and musicians playing traditional
instruments. Moonlight tea plucking
gives one of the most orthodox tea
leaves in the world. They also visited
the Makaibari Tea Factory to experience
the processing of tea leaves from ‘field
to factory’. Tea Tasting session was
organized in the evening in Tea Factory
as well as after the side event which was
immensely appreciated by all delegates.

The Working Group Meeting ended
with a ride on the Darjeeling Himalayan

Railway, which is a UNESCO World
Heritage Site. The journey started from
Ghum Station, India’s highest railway
station. The first stop on the train ride
was at Batasia Loop, where a special
Khukuri Dance was organized by the
Sainik Board. The train ride ended at
Darjeeling Station. It was followed by
a visit to Raj Bhawan, Darjeeling with
Hon’ble Governor of West Bengal, Shri
C. V. Ananda Bose, gracing the occasion
with his presence.

The Delegates also participated
in the Art and Craft Bazaar organized
by the State Government showcasing
local handicrafts, work of artisans,
signifying the importance of community
participation where they ‘hands-on’
experience through DIY Activities at
the Craft Bazaar. This engagement of
Delegates encouraged the participating
Artisans in the craft bazaar. B



SPOTLIGHT

Dipak Deva,
Chairperson, FICCI Tourism & Culture Committee and
Managing Director, SITA, TCI & Distant Frontier

All about GITB

| am absolutely delighted that GITB
is an in-person event this time after 3
years. GITB has been the No. 1 Inbound
Travel Show in the country for last many
years. | am grateful to the Government
of Rajasthan and Ministry of Tourism
for their support as they too saw it
as an excellent platform for bringing
back the business into India. We had a
phenomenal response — more than 280

registered Buyers — it’s a reflection of
how people have confidence in India
as a destination and also in GITB as
a show. It is a fantastic venue and the
Government of Rajasthan has been very
accommodating. They have given us
the Palace on Wheels to bring people,
the Government of India has combined
it with a G-20 event Sunday morning.
There is a fantastic array of panel
discussions and sessions planned. It
has lifted the mood of the people. | am

"The focus Should he
international markets

The 12 edition of the Great
Indian Travel Bazaar 2023 (GITB
2023) is taking place in Jaipur
from April 23 - 25 this year
and the industry is abuzz with
excitement. A new initiative
this year is that on April 22,
around 70 people, including tour
operators, and Ambassadors
and representatives of G-20
countries, will be brought from
New Delhi to Jaipur on the
Palace on Wheels. The formal
inaugural session of the GITB
will be held in Jaimahal Palace
on April 23, which will be
followed by panel discussions

with the ambassadors and
representatives of G-20
countries. Delighted  and

excited for the return of GITB,
Dipak Deva, Chairperson, FICCI
Tourism & Culture Committee
and Managing Director, SITA, TCI
& Distant Frontier shares more
with BOTT.

Priyanka Saxena Ray IS

really looking forward to attending the
event this year.

Trends post Covid

Post Covid the holiday scenario has
evolved. With regards to India market,
people today are staying a little longer,
which is an average of 14 days. The
other trend is that a lot of people who
are travelling to countries like India are
booking holidays well in advance so that
they can get a good deal on the hotel of
their choice and also get airlines cheap.
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promoting India actively in
& also through dipital media’

Thus, the two major shifts are that
people are choosing better rooms and
staying a little longer.

Domestic Market

We really need to be grateful to the
domestic market as because of them the
hotels could survive and also continue to
pay the salaries. Also, some people who
earlier could not afford staying in few
luxury hotels in India, could suddenly do
so, especially during the initial lockdown
periods as they were getting good deals
on them and later on, while countries
abroad still had restrictions on, it
seemed more relevant to travel within
India. The fact that domestic market
helped keep hotels open, pay salaries,
maintain themselves also gave assurance
to people internationally that the entire
supply chain is in good shape. That also
applies for the domestic airlines.

| personally believe there is place
for both domestic and inbound to co-
exist. People will go back to taking
international holidays but they will also
continue to travel domestically as they
are tasted the offerings of their own
country. Indian travellers have evolved
and are no longer simply staying in Palace
Hotels or Luxury Villas — Homestays in
undiscovered and lesser known places is
also a trend that has surfaced strongly.

Another advantage to domestic
market is the number of Airports that
are coming up in smaller places along

ith network of luxury trains and

country a great boost. All these factors
will keep the momentum of domestic
travel strong and as | said, both will
continue to co-exist.

Positioning Brand India

Post Covid, there is an advantage
as well as an opportunity for India.
The advantage is that China, which is a
60 million client market is not getting
booked. Most of Europe and America
is not really booking holidays to China.
India should have made complete use
of this opportunity but we did not
market ourselves as aggressively as
we should of. We have not created
demand. However, | have heard now
that the Government is going to
spend money on international
promotions, which | truly think they do
very quickly.

Closing India Tourism
Offices

Closing India Tourist Offices abroad
was the best move the government could
have taken. The India Tourist Offices was
an idea of the 70s, when there was no
internet access, no information — when
people thought we had animals on
the road and go to work on elephants
— the land of snake charmers — and
people used to be very concerned about
travelling to India. The Tourist Offices
are a redundant idea post in the internet
and social media world. There was a big

decision that the government took to
introduce E-Visa, which changed the
way people to India and closing down of
Tourist Offices is also one good decision.
However, they need to back it up with
promotion on social media - the digital
media promotions, which is focussed on
a market.

Weddings and MICE -
What more can be done?

| believe that India should not go
into mass conferring business like
Barcelona — as we do not have the
infrastructure. In fact, what we should
do is use the 55 destinations that G-20
went and showcase those destinations
for high-quality meetings. The recently
opened NMACC in Mumbai is a great
advertisement of what our country
offers in terms of venue. Also, one
needs to understand that the | in MICE,
which means Incentives is already doing
very well. What we simply need to do
is keep promoting the destinations and
the rest will follow. Now for Meetings
and Conferences, we do not have the
infrastructure for large groups and we
should focus on medium size meetings.
G-20 Meetings have successfully
showcased what India has to offer and it
simply spectacular. We are ready to hold
quality meetings and conferences but
should not go into mass events.

As for Weddings, the hotels are
already doing a great job and should just
ensure to maintain the momentum. B



INDUSTRY

INSIGHT

‘We SiIIW need to work together to

Rajeev Kohli, CIS, CITP, DMCP, Joint Managing Director, Creative Travel
strongly feels that India missed a huge opportunity to make a comeback,

Rajeev Kohli
Joint Managing Director,
Creative Travel

Missed Opportunity

India opened for global travellers just
over a year ago. In the old world, a year
would have been a full season for us. In
this new world, the year gone past can
perhaps be best described as a ‘testing
of the waters’ where our future will take
us.

It didn’t go well.

As we emerged from the pandemic,
one thing was clear — there was no
industry-wide trend in our destination.
There were no market forces
concentrated on any one area, any one
source market or any one stakeholder.
Every company would take its own path,
and script its own story.

India missed a huge opportunity
to make a comeback. We had no
marketing plan (and still don’t). Our
trade associations just sat as complicit
spectators. The opportunity to capitalise

once it opened-up to the world post pandemic. With no strong marketing
plan (still missing) in place, no strategic destination positioning and no
credible stakeholder engagement, the private sector, like always, was left

fending for themselves. Read on to know what he has to say about the
scope of growth of Inbound Tourism in future.

BOTT Desk I—

on the G20 Presidency
i has withered away

’]

| and the private sector
4 £ ended up fending
lf‘l“'-" for itself in selling
our destination
to an uninspired
international  cons-
' umer. So, what can
we do next?

Action Plan needed

First, we need to have an industry-
wide coordinated effort to create
a common brand to inspire our
international markets. We should not
rely on the government to do this. We
have more than enough intellect and
financial acumen within us to make
a dent. We need to inspire the new
traveller. That can mean many different
things to different people. But | know it’s
possible. | have that confidence in my
industry colleagues. If we simply worked
together to revive Indian tourism, | can
guarantee we will make a significant
dent. | would put my money on this.

Domestic Tourism: The
Game Changer

We in the inbound space are all
very grateful for how domestic tourism
has saved our tourism infrastructure
from decay, as seen in many other
countries. And at the same time, we
are enormously disappointed at the

way our modal ministry and many a
hotel abandoned this segment to focus
on the domestic market, where they
had no contribution in generating the
numbers. Domestic tourism always
existed and always will. It has its space
and relevancy for sure. But when you
start micro-focusing on one product at
the detriment of others, you take a path
of harming the ecosystem that made
Indian tourism over the years.

The central government needs to
leave domestic tourism marketing to
the states. They do a good, and many
times an amazing job and are emerging
as savvy brand specialists. The central
ministry needs to go back to its roots
for which it was formed. Otherwise, it
is attempting to duplicate the role of
state administrators and therefore has
no longer any relevance in the Indian
system. Two groups don’t need to do
the same job.

GITB beckons

Now that we’ve arrived at GITB,
| hope the industry will use this
opportunity to do some introspection
and create some conversations. Discuss
the past year and ideate for the next
five. | have listed only three issues
that personally bother me. There is
so much more we need to discuss.
Yes, GIOTB is meant to be a B2B
business event. But let’s not waste the
opportunity of gathering in one place to
talk. Please. ®
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BECAUSE THERE ARE TIMES, WHEN
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A part of the Ebix Group, The Rail Journeys allow you to experience India
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harigage ones while being on the train.

The journey itself is an experience.

~ Meet us at: GITB 239-25" April 2023, Jaipur  Booth No. 87 & 88

For attractive deals, call us at: +91 82877 95986, +91 98738 44455
Write to us at: rail@therailjourney.com
www.therailjourneys.com




INDUSTRY

INSIGHT

‘There should be a regular online

campaign to engage traveliers worliwile'

Ravi Gosain
Vice President IATO,

Putting Brand India on
Global Tourism Map

India has a special place in global
tourism map because of its varied
culture and landscape, exotic setting and
warm hospitality. However, we often
lacked interest among travellers due to
chaotic and mismanaged infrastructure,
unreliable and unauthentic travel
information, disruptive services to
name few. We have to face this fact

As Vice President IATO, Ravi Gosain has seen the rise and fall of
Inbound Tourism closely in the last few years. The post pandemic
scenario has sprung some unique set of challenges for tourism
and India needs to put its best foot forward in order to get strong

inbound traffic again. Read on to know what he feels about the

return of Inbound Tourism.

honestly and find solution
for these challenges in
order to put Brand India
strongly in global tourism
market. There is no doubt
that in last decade India
has changed a lot with
improved infrastructure,
better connectivity of trains
and flights, cleanliness of
tourist sites, new tourism
products, world class
shopping centres, multi
cuisine restaurants and
tourist friendly information
centres. We need to tell
this effectively to the world
through print and online
media as well social media.
There should be a regular
online campaign to engage
travellers  worldwide to
generate interest for India
amongst them.

The Surge in Domestic
Tourism is here to stay

We have to take clue from the
massive growth of Domestic Tourism
where social media played an important
role in popularising new or better say
lessor known places. Accessibility and
better connectivity, increased household
income and interest to see places in real
rather than virtual played significant
role in this growth. This trend will not

BOTT Desk I ——

stop and we will see steady increase
in domestic tourism in near future.
Every state tourism department is now
focusing on domestic travellers. Their
budget has increased so that they
can lure this growing set of travellers.
State governments proactive approach
for promoting tourism sites will bring
desired results which will ultimately
benefit local tourism or non-tourism
stakeholders.

Destination Weddings

Destination weddings are trending.
Today, people are exploring all locations
depending on their budget and
interests, especially the lesser known
and off beat locations are in much
demand. All this is ultimately giving
push to hospitality sector to come up
with desired infrastructure be it hotels,
banquet halls, creating local experiences
etc. India has a huge potential and we
have no limitation of new places to be
explored and this will be the biggest
winner for Domestic tourism in future.

GITB Jaipur

GITB is a good event for showcasing
India to existing buyers as well new
prospects. | have heard they will have
approximately 300 foreign buyers which
is a good number after 3 years break.
| am sure this will create a buzz for
India and these buyers will have first-
hand experience of refreshed India post
pandemic. W
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EVENTS
AND MORE

ICONIC FORUM 2023 & AWARDS
Goncludes on a highly successful note

ICONIC 2023, the premium event of RedHat Communications, was recently held in collaboration with
TV9 on Thursday, March 23, 2023 at the ITC Maurya New Delhi. ICONIC is an initiative that brings
together the worlds of Luxury, Travel, and Hospitality and beyond. It is both a forum for discussion as
well as a stage to recognize the stalwarts of the huge value chain from the Tourism sectors.

Priyanka Saxena Ray N “ :

— =
————

CONIC 2023, which was : ¢ M
supported by various Travel & - o |
Hospitality bodies, saw a great
industry turnout of tourism
stalwarts  who  networked

and interacted and also gained

recognition. The ICONIC FORUM
kickstarted at 10:30 am with 3 Panel

Discussions and a keynote address

scheduled by an eminent board of

business leaders and thinkers, who
discussed and delved on trends in
lifestyle and luxury that are impacting
the travel and tourism industry. The

Knowledge Sessions were focussed

on Tourism in Mission Mode;

Techourism | Feasible or Fashionable

and MoT’s Visit India Year & India’s

G-20 Presidency. Eminent panellists

included Mr. Muktesh K Pardeshi,

Special Secretary G20 (Operations);

Mr. Aashish Gupta, Consulting CEO,

FAITH; Mr. Abinash Manghani, CEO, e

WelcomHeritage; Mr. Praveen lyer, : o [ ~ URISH

Co-Founder & CCO, Akasa Air; Mr. : ' N

Shrikant Wakharkar, Area VP Hyatt

Hotels, North India; Mr. Bishnu

Prasad Mohanty, COO, Travel Union;

Mr. Lokendra Saini, Chief Operating

Officer, EaseMyTrip; Mr. Parveen

Chander, Executive Vice President —

Sales & Marketing, IHCL; Mr. Sunil

V.A., Regional VP — ISC & APAC

for Oman Air; Mr. Arvind Yadav,

Chairman, Haryana Tourism; Ms.

Anju Choudhary — Regional tourism

officer, Uttar Pradesh Tourism & Ms.

Geetika Sharma, General Manager,

Delhi Tourism.

In her opening address, Mrs. Jyoti

Mayal, President, TAAI; Founder Red

Hat Communications and the force
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The ICONIC Awards were handed over in the following categories —

ICONIC Private Charter Services — FORESEE AVIATION

ICONIC Airline of the Industry — OMAN AIR

ICONIC Sustainable Tourism State (Domestic) - GUJARAT

ICONIC Excellence of Heritage Traditions in Hospitality — WELCOMHERITAGE HOTELS
ICONIC Excellence in travel to Vietnam — VIETNAM AIRLINES

ICONIC Customer Delight International Airline — EMIRATES AIRLINE

ICONIC Growth in Capacity and Routes — INDIGO

ICONIC Emerging Tourist Destination (International) — SAUDI ARABIA
ICONIC Destination Promotion Specialist — Dubai — RAJIV VERMA

ICONIC Travel Technology Partners — ITQ — Travelport

ICONIC Travel Platform B2B — Nexus DMC

ICONIC Luxury Apartments — CHEVAL COLLECTION

ICONIC Travel Protection — Insurance — ASEGO

ICONIC Luxury Indian Hotel — TAJ HOTELS

ICONIC Business Hotel India — HYATT REGENCY DELHI

ICONIC Luxury Cruises Representation — Royal Caribbean (TIRUN Marketing)
ICONIC Missions & Visa Facilitation — VFS

ICONIC Effective Tourism Representations — THINK STRAWBERRIES

ICONIC Emerging Sustainable Airline Domestic — AKASA AIR

ICONIC Protection of Indian Wild Life, Natural History & Environment — RANJIT SINGH
ICONIC Author & Playwrite — KISHWAR DESAI

ICONIC Adventure of Challenges — AJEET BAJAJ

ICONIC Dance & Cultural Art — PRATIBHA PRAHLAD

ICONIC Films & Journalism — SANDEEP MARWAH

ICONIC Music Composer & Singer — ANNU MALIK

ICONIC Connoisseur & Food Critic — VIR SANGHVI

ICONIC Reinvention of Handlooms & Weaves — SMRITI MORAKA

ICONIC Luminary Woman — RUPINDER BRAR

ICONIC Life Time Achievement Award — NAKUL ANAND

ICONIC Remembrance - Life for Society — Dr. K.K. AGGARWAL

ICONIC Remembrance Travel Tourism & Hospitality — ICONIC ANKUR BHATIA

EVENTS

AND MORE

behind ICONIC 2023 said, “The 5th ICONIC Forum, which
is taking place after a hiatus of 3 years, couldn’t have
taken place at a better time. The Travel and Tourism
has grown by leaps and bounds and Indians today are
looking for more immersive experiences. The travel
sector has witnessed a major transformation over the
past two years, especially during the pandemic which
has been a huge learning experience for the industry at
large. The pace of this transformation has been rapid
more than ever. | am confident that tourism figures,
across all verticals within the industry, will cross the
2019 mark by the end of this year.”

The Guest of Honour and the Keynote Speaker
on the occasion was Hon Harin Fernando, Minister of
Tourism & Lands, Government of Sri Lanka, who had
flown in especially to attend the event. Also gracing
the occasion, Shri Ajay Bhatt, Minister for Tourism,
Government of India highlighted how the pandemic
offered a unique opportunity to people to visit and take
a trip within their own country.

The interactive and insightful Forum discussions
in the first half of the day paved way for the glitzy,
glamorous and classy event — the ICONIC AWARDS in
the evening. The glitzy presence of Annu Malik, Singer
and Music Composer added the glam quotient to the
evening. Studded with the who’s who in the travel
fraternity, the occasion registered a massive turn out
of travel and tourism industry professional and had
many highlights to it. With a balanced mix of achievers
from tourism as well as other sectors, fashion icons, 17
Ambassadors, High Commissioners, chargé d'affaires
and front leaders from the aviation and hospitality
sector along with senior government officials, the
ICONIC Awards evening was Luxury personified in every
way possible.

Shri Arvind Singh, Secretary, Union Ministry of
Tourism, the Guest of Honour for the evening noted that
the travel industry is expected to grow multi-fold in the
coming years. “Events like these can bring focus on the
strategies and ways to improve the average spends of
people coming to India and promote wedding and MICE
(Meetings, Incentives, Conferences and Exhibitions)
tourism in the country, which augur well for the future
growth of the travel industry.”

The panel discussion that took place in the evening
focused on ‘Tourists Soaking in Luxeperiences’The
Special Speaker and Panellist for the event included
Secretary Tourism, Govt. of India, Arvind Singh; former
H.E. Ambassador of India, Deepa Gopalan Wadhwa;
Nakul Anand, Executive Director, ITC Ltd; Principal
Commissioner, Income Tax Mumbai, Rupinder Brar; Vice
President, Emirates, Mohammad Sarhan; Nguyen Thanh
Hai H.E. Ambassador, Embassy of the Socialist Republic
of Vietnam; seasoned journalist and acclaimed author,
Vir Sanghvi to name a few. B
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HOSPITABLE

HOTELS

‘Luxury hotels are offering customise
experiences that cater to unigue nreterem:es

The luxury hospitality sector in India is constantly evolving and
adapting to changing consumer preferences. | believe that the top
three trends that are shaping up the luxury hospitality industry
are Sustainability, Personalised Experiences and Holistic Wellness.
Akhil Arora, Chief Operating Officer, Espire Hospitality Group,
shares more in an exclusive chat with BOTT.

BOTT Desk I —

What are the new trends shaping
the Luxury Hospitality sector in
India?

| believe that the top three trends
that are shaping up the luxury hospitality
industry are as follows:
® SUSTAINABILITY: With a growing
concern for the environment, hotels
are firmly committed to improving the
carbon footprint and maximizing the
positive impact on the environment and
the community.

One of the key brand pillars of Six
Senses Fort Barwara is sustainability.
There are multiple activities that we
undertake as our responsibility towards
the environment and the community,
like providing locals a platform to
showcase their handcraft which have
been passed on for generations and sell
their products at the fort. We have our
own water filters and produce our own
glass water bottles to minimise the use
of plastic.

At ZANA Lake Resort, Udaipur, we
use ‘MA Earth Botanicals’ bath and
wash amenities that are free from
chemical additives, synthetic fragrances,
petroleum, animal-by-products, sodium
laurel sulphate, mineral oils, parabens
and cruelty free. Our dental amenities
are completely plastic free as we use
naturally made chewable tablets packed
in a glass bottle. Besides this, we have
an on-site farm from where we source
our key cooking ingredients. We also use
solar plant at the resort.
©® PERSONALIZED EXPERIENCES: Luxury
hotels are offering  customised

experiences that cater to the unique
preferences and needs of individual
guests. This includes personalized
menus, in-room amenities, and tailored
tours and activities.

® HOLISTIC WELLNESS: People have
become quite aware of their wellness
and more so holistic wellness. They are
not only seeking a spa getaway in solitude
but also physical and mental activities
that gives them a complete wellbeing
experience.

Can you share some details on the
two newly-launched properties?

Both of our properties are nestled
amidst the breath-taking hills, offering
awe-inspiring views that will leave
our guests refreshed and rejuvenated.
Whether the travellers are seeking
a peaceful escape or a fun-filled
adventure, our resorts are the perfect
choice in these popular destinations.

Country Inn Maple Resort, Chail
is conveniently located on Kandaghat-
Chail Road, in one of the most scenic
hill stations, known for the spectacular
settings, sightseeing and adventure. The
resort sits timelessly amidst snow-clad
mountains and picturesque landscapes
to become your perfect home in the
hills. Meanwhile, the Country Inn
Premier - Pacific, Mussoorie is an oasis
for those on a constant quest for peace
and calm. It is conveniently located at
a walking distance from the heart of
the town Mall Road and close to the
attractions like Gun Hill and Kempty
Falls, offering an ease to explore the

Akhil Arora,
Chief Operaing Officer,
Espire Hospitality Group

destination. The mountain resort boasts
of 48 well-appointed rooms with awe-
inspiring views.

How important is the wedding
market going to be for your hotel?

Mussoorie is a popular wedding
destination, known for its beautiful
and romantic ambiance. The tranquil
hills, verdant greenery, and breath-
taking views of the Himalayas make for
an unforgettable wedding experience.
Country Inn Premier — Pacific, Mussoorie
provides guests with an excellent venue
for intimate celebrations. The resort
features an indoor ballroom, along with
a spacious lawn and pre-function area,
offering ample space for socializing
and enjoying the natural beauty of
the surroundings. With its serene and
picturesque setting, the resort is an ideal
choice for hosting intimate celebrations,
where the stunning Mussoorie landscape
serves as a beautiful backdrop to every
occasion. H
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Fly to London via Muscat from India

With convenient connections from 08 cities in India
Delhi | Mumbai | Bengaluru | Kochi | Chennai | Kozhikode | Goa | Jaipur

Contemporary luxury in First Class Suite

Our First Class private suite offers an unmatched level of personalized attention and absolute serenity.
Each of 8 individual suites comes with modern rich palettes and opulent materials. Timmed using luxurious
upholstery, soft leather and finished with warm mahogany, to create a truly inviting ambience.

Your luxurious First Class experience includes:

Exclusivity and convenience when checking in
Access to the First Class lounge

Fully on demand a la carte menu

Quilted duvet, silk trimmed sleep pillows
Cotton sleeper suit / slippers

Amouage unisex amenity kit

ARIA on-demand entertainment

Fully flatbed seat
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Enjoy baggage allowance of:
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HOSPITABLE
HOTELS

Noormahal Palace Hotel

Difering Smal'l Luxury and Authenticity

The modern traveller is reshaping the luxury travel and hospitality
segment in India. In such a scenario, one brand that is reinventing
Luxury, B-leisure, and destination weddings for the Digital-first
Millennials and Generation X is Noormahal Palace Hotel — owned by
the Jewel Group of Hotels. Chander Shekhar Puri, Corporate General
Manager, Noormahal Palace Hotel and Jewel Group of Hotels shares

- Chander Shékhar Puri,
Corporate General Manager,
Noormahal Palace Hotel and Jewel Group of Hotels

What are the new trends shaping
the Luxury Hospitality sector in
North India?
One of the most interesting trends that
has developed in the Luxury Hospitality
Sector is experience and not purpose
being the motivator. Earlier we would
observe that people would travel to a
certain destination with a purpose to do
an activity for example a wildlife safari or
visit a monument. The accommodation
would be an extension of that purpose.
But now they prioritise experience and a
luxury hospitality experienceisanintegral
part of that. People want more than just
a stay from their hospitality experience.
Another trend that is prominent is the
Digital Nomad, still following the hybrid
work scenario people are opting to
manage work remotely while enjoying
the experience of a luxury stay. This
allows them to stay connected while also
unwinding in their own time.

Wellness, recreational and relaxation

more in an exclusive chat with BOTT.

Priyanka Saxena Ray I —

is also playing an increasingly important
role in choosing a hotel. People prefer
a hospitality partner which not only
helps them in staying on their wellness
path which includes special diets, gym
or other activities. But also provides
additional facilities such as Spas.

Thereisanew wave ofindependent
hotel brands in the market. How
are they helping the sector to
recover in the post pandemic
scenario?

The hospitality industry has always been
an extremely dynamic space, it has
endless place for players which create
excellence. The new wave of independent
hotel brands will only make the space
much more interesting. While offering
fresh concepts and experiences to guests,
they will also motivate existing players
to continuously rethink and keep their
approach fresh for guests. In addition
to that, more brands mean more job
opportunities for the deserving human
resource.

How important is the Weddings
market for your hotel?

Over the years, Noor Mahal Palace
Hotel has earned its place as one of the
most preferred wedding destinations in
the country. Keeping in sync with the
growing demand, we have increased
the number of exceptional venues for
weddings as well as wedding functions
at the hotel. We get bookings for
weddings almost throughout the year.

Weddings contribute a major share of
our revenue.

Please share the Growth and
Expansion plans of the company
with us?

Due to the good fortune and
tremendous business, we had been
doing we stayed on the path of our
expansion plans during the pandemic,
even while hospitality brands across the
globe had postponed or cancelled their
plans. After the huge success of Noor
Mabhal Palace Hotel, we took a huge leap
by making our first overseas presence
with our contemporary Indian cuisine
restaurant ‘Colonel Saab’. We have also
added new lavish venues to the existing
Noor Mahal campus. We are planning
to expand further in India and in other
countries to showcase the grandeur of
Indian hospitality.

What are the new travel trends /
demands you have observed in the
Millennials and Gen X segment?
Millennials and Gen X perceive travel
and hospitality in a very different light
than the earlier generations. They are
hungry for more travel and want to
pack in more unique experiences. They
appreciate and value Smart Luxury
and Authenticity from their travel
and hospitality. They are not making
hospitality choices just based on the
Instagramability of a hotel but they also
consider sustainability and ecological
responsibility among other factors. B
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WelcomHeritage partners with SunFuel to
install EV charging stations across its hotels

Ll

In line with its responsible
driving holiday narrative,
WelcomHeritage Hotels, a joint
venture of ITC Ltd. and Jodhana
Heritage Resorts Pvt. Ltd.,
partners with SunFuel Electric,
a prominent EV charging player
to install charging stations
across its hotels in India. The
agreement signing ceremony
was held between Gul Panag,
Co-Founder at SunFuel and
Abinash Manghani, CEO of
WelcomHeritage in Delhi NCR.

Priyanka Saxena Ray

binash Manghani, CEO,

WelcomHeritage  Hotels,
sharing details on the
pathbreaking initiative

and future plans says, “By
the year-end, we aim to successfully
offer our guests responsible drivable
itineraries from Delhi to our properties
in Panchkula, Kasauli, Solan and Shimla.
Adding to the feasibility and mindfulness
of electric vehicles and Plug-in Hybrid
Electric Vehicle (PHEV), our guests will
be able to enjoy the beautiful drives up
to these WelcomHeritage destinations
without the anxiety and stress of access
to EV charging stations.”

Reinforcing the brand’s efforts
towards sustainability, he further
stated, “We are committed to actively
supporting responsible holidays and
Electric Vehicles are integral to the
sustainability narrative of responsible
travel,” adding, “Electric Vehicles are
not cheap and there are many people
who are keen to buy them but hold
themselves back because they are not
sure about the adequate supply of
charging points, especially on highways.
Our collaboration with SunFuel is a dual

strategy. The first purpose is to support
responsible tourism by encouraging
the use of non-fuel emission-oriented
vehicles. The other is to ensure that we
have a facility for our customers, which
would play a key role in their decision of
staying at our properties.”

SunFuel  Electric’s  Co-Founder
Gul Panag, shared, “We congratulate
WelcomHeritage on their decision of
becoming EV friendly. Electric road trips
are going to be all the more exciting
now!”

SunFuel Electric’s Founder & CEO
Sudhir Nayak added, “Destination
charging is an important pillar among the
3 pillars of EV Charging — City Charging,
Highway Charging and Destination
Charging. If we have to catalyse the
adoption of high-end electric vehicles
in India, then luxury hotels and resorts
need to be equipped with a seamless
Destination Charging Experience. At
SunFuel, we are striving to create that
experience at scale.”

He added that a very visible charging
infrastructure is required to encourage
people to adopt electric cars. “The
agreement with WelcomHeritage ensure
that our slick chargers are deployed
right at the glare of an incoming guest in
a high-visibility zone of the hotel.”

Currently, travellers can drive their
electric vehicles to WelcomHeritage
Parv Vilas Resort & Spa in Solan,
Himachal Pradesh where the charging
station is operational. The hospitality
brand intends to cover the popular
driving-holiday route that runs through
Himachal Pradesh, from Chandigarh
via Kasauli and Solan to Shimla. All
WelcomHeritage properties along these
destinations will soon have EV charging
stations.

In addition, EV charging stations will
also be installed at WelcomHeritage
Cheetahgarh Resort & Spa in Jawai,
Rajasthan and WelcomHeritage Tadoba
Vanya Villas Resort & Spa in Tadoba
National Park, Maharashtra. ®
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|[USTA LUXE

A blissful
EXPERIENCE
awaits you

with a perfect blend of opulence,
comfort, and modernity

s
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.
juSTa Mukteshwar, Uttarakhand juSTa Rasa, Rishikesh jiSTa Morjim, Goa

15 DESTINATIONS ¢ 20 HOTELS » 614 KEYS

WELL-APPOINTED ROOMS & SUITES  MULTI CUISINE RESTAURANTS
VERSATILE BANQUETING AND MEETING SPACES ¢ SPA & WELLNESS

jiiSTa Luxé is a collection of luxury hotels and resorts that promises to offer its guests a unique experience
that cannot be found anywhere else. The brand prides itself on the individuality of each property,
with no two locations alike.




DESTINATION
FOCUS

WiftTu

Indian elite luxury trains serve visitors who want to experience India’s rich cultural legacy in the lap of
luxury. Their grandeur is evident in their breath-taking decor, regal atmosphere, opulent cuisine, strict
security measures, and nearly everything you can imagine as luxury. Offering you an exclusive peek into
the world of luxury on wheels, here’s a closer look at Palace on Wheels.

Sapna Vaid

Palace on Wheels

This moving palace criss-crosses
through the land of Maharajas
Rajasthan. Travelling in utmost luxury
and pampering no less a maharaja for
the royal treatment is the byword of
this luxury train journey. Discover the
vibrant colours of Rajasthan in a journey
like no other as you travel on board the
Palace on Wheels.

Itinerary: Palace on Wheels runs on one
signature itinerary, pre-crafted to create
a holistic vacation covering all eminent
beauties of the land. This 7 Nights / 8
Days trip is the right vacation to cover
every element of Indian tourism. The
trip covers Udaipur, Jaipur, Jodhpur,
Jaisalmer, Chittorgarh, Sawai Madhopur
and Bharatpur of Rajasthan. Out of
Rajasthan, it covers the Mughal paradise,
Agra (Taj Mahal). The trip starts and ends
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in Delhi.

Unique offering: The luxury train
Palace on Wheels offers state-of-the-art
facilities and services to its passengers

making their journey comfortable,
rejuvenating and memorable. The
stylish decor, the majestic interiors
complimenting modern amenities makes
Palace on Wheels extraordinary!
Khidmatgar (Attendant): A khidmatgar
or attendant is available round the clock
onboard the luxurious Palace on Wheels
to take care of the travel needs and
comfort of the guests.

Events onboard: Palace on Wheels
also offers great some amazing facilities
for business meetings, conferences and

royal weddings.

Special Features: Guests can also enjoy
other facilities such as sofas, TV and DVD
players in the sitting lounge.
Accommodations: The Palace on
Wheels coaches derive their names from
the former princely regions of Rajputana.
On the train, there are 4 chambers
with twin beds with Rajasthan’s ethnic
decorations. On each guest cabin, there
is running hot and cold water, channel
music, attached toilets and shower, full
carpeting, and intercom to give guests the
most comfortable journey through the
region. Guests have an assigned assistant
also called a Khidmatgar in each coach,
catering to their needs round the clock.

Stopovers: The Palace on Wheels route
covers historic destinations of Jaipur,
Udaipur, Jodhpur, Chittorgarh, and Agra.
To embrace the beauty of nature, train
halts at Sawai Madhopur and Bharatpur.
The cultural essence of the land is
expressed by the historic destinations,
which give a royal look to your vacation.
The route starts from New Delhi and
ends at the same destination covering
seven destinations in two different states
with countless adventures and cultural
experiences.

Delhi-Jaipur-Sawai Madhopur-
Chittorgarh-Udaipur-
Jaisalmer-Jodhpur-Bharatpur-
Agra-Delhi
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Pals Hotel & Marketing Solutions:
Redefining Hospitality
with Innovative
Marketing Strategies

By BOTT Desk

n the fiercely competitive hospitality

industry, hotels are constantly

seeking ways to differentiate
themselves and attract guests.

Pals Hotel & Marketing Solutions,
a cutting-edge marketing agency
specializing in hospitality, has emerged
as a game changer in this field. Founded
in 2017, Pals Hotel & Marketing Solutions
has quickly become a trusted partner
for hotels looking to enhance their
brand visibility, optimize their marketing
efforts, and boost their revenue. It
offers a unique suite of services that are
tailored to the specific needs of hotels.
Their team of marketing experts has a
deep understanding of the hospitality
industry and the challenges that
hoteliers face. They work closely
with their clients to develop
customized marketing strategies
that are effective, efficient, and
measurable.

One of the key strengths
of the company is their focus
on data-driven marketing. By
leveraging the latest tools and
technologies, they are able to
analyze large sets of data to
identify trends and patterns
that can inform their marketing
strategies.  This  data-driven
approach allows them to target
the right audiences with the
right messages, resulting in
higher conversion rates and ROI
for their clients.

Says Pratibha Arora, Director,
Business  Development, Pals
Hotel & Marketing Solutions,
“We use extensive internal
information to gain an insight

to the business flow, identify
strengths & challenges, and
conduct competitive profiling
and situation conclusions
all of which become the
basis for development of
property specific marketing
strategies and tactics. We expect
our clients to hold us accountable to
the performance metrics determined
in our initial and recurrent consultation
periods. In turn we maintain a similar
level of accountability with our clients
as we believe optimal performance
requires client-vendor teamwork. Our
competitive advantage, undoubtedly,
are our people who truly enjoy the
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Pratibha Arora,
Director - Business Development,
Pals Hotel & Marketing Solutions

work they do. Our dedicated team
with their deep understanding of the
marketplace dynamics along with
developed sales relationships and selling
strategies ensure quantifiable and more
importantly profitable results in terms
of increased conversion rates, enhanced
business data and improved brand
presence for you, our clients.”

The core of the company is to
expand and enhance the revenue
earning frontiers for its hotels
and hospitality partners, to
ensure brand visibility and recall
value. The company is henceforth
committed to provide tools and
insights to maximise sales and
optimise the revenue. They are
also planning to expand in the
new area of medical tourism.

Pals Hotel & Marketing
Solutions is truly a trailblazer in
the hospitality marketing space.
Their  data-driven  approach,
hospitality-specific expertise, and
commitment to transparency
make them a valuable partner
for hotels looking to elevate their
brand and drive revenue. With
their innovative strategies and
skilled team of professionals, Pals
Hotel & Marketing Solutions is
poised to continue leading the
way in hospitality marketing for
years to come. B
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‘Return of Inhound will not reduce the
importance of Domestic’

Accor Showcase 2023 -the annual roadshow hosted by Accor comprising
representatives from a wide spectrum of Accor Hotels across the
world, recently took place at The Pullman, New Delhi Aerocity. Taking
place after a gap of 3 years, the event saw an amazing turnout by the
participants and attendees both. At the event, Rohit Chopra, Director of
National Sales - India & South Asia, Accor Hotels, shared his thoughts
on the growing hospitality industry in an exclusive chat with BOTT.

Rohit Chopra,
Director of National Sales - India & South Asia,
Accor Hotels

About the Showcase

We are hosting this Showcase after
COVID and are extremely excited for
it. This used to be our annual event
where we would get almost around
60-65 hotels to participate. This year,
also because of ITB and SATTE, we
have around 42 hotels participating.
We have hotels from 21 international
destination  participating,  majorly
from UAE and Southeast Asia. We also

Priyanka Saxena Ray

have representation from Switzerland,
Europe and Egypt. Vietnam is coming up
strongly as a destination and they are
also participating in the roadshow. They
have come back as they understand
the business for their destination is
increasing with the growing number of
flights. Vietnam is going to be another
big destination for Indian outbound
travel.

Return of Inbound

Inbound is coming back slowly with
the season. This season will be our first
season after COVID and | must say that
things are looking right for our hotels in
various destinations, such as, Rajasthan,
Delhi, Mumbai, and Gujarat. These are
the major gateway cities for the inbound
and the response is tremendous and
the kind of queries that we are getting,
there is no doubt that inbound will go
back to contributing majorly towards
our business.

Domestic Market

Return of Inbound will not reduce
the importance of domestic. It is not
going to go down because domestic
has its own benefits, like families going
to Goa or staying at a resort. Staycation
still continues and with Indian corporate
still flexible on people working from
different destinations and even at home,
| think these trends will continue. | don’t
see it’s going to be stop.

Weddings Market

A lot of hoteliers feel that while

COVID was a dampener for everything,
the wedding was one boat which helped
the hospitality industry to stay afloat.
And it’s really true. Celebration is always
a part of Indian culture. Whether you
talk about marriages or anniversaries
or even landmark birthdays or kids
getting born, there are so many reasons
to celebrate and | think that brings the
total community and family together
and since the pandemic kept people
away from each other, the value and
importance of these celebrations grew
further. Weddings is one market that
has always witnessed a growing trend.
At Accor, every hotel has its own
assigned team member who takes care
of celebrations and weddings. All our
hotels, whether you talk about Fairmont,
Raffles, Novotel, Sofitel, that’s how it is
— a dedicated team that takes care of
every wedding or event related need.

Future of MICE

In MICE segment, hybrid will
continue, but not to the same extent
as it was during Covid because still
there is human touch involved. People
want to be closely connected with
each other. Personal interaction makes
a lot of difference and is not the same
thing as a zoom call. At Accor hotels,
we are already above the 2019 figures,
especially when it comes to MICE.
However, leisure is taking time (not
including staycations here). This year we
will see what trend is dominating the
hospitality industry. B
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MEMORABLE UNIQUE SPLENDID GLOBAL
EXPERIENCES THEMES DECOR CUISINE

+(_KNOW MORE

UDAIPUR | KUMBHALGARH | JODHPUR | JAIPUR | JAISALMER | RANTHAMBHORE | SASAN GIR | JAWAI
CALL: +91-9328-016-886/7 | +91-79-2397-7600 | +919116177204 | +91 94265 16882
WWW.TRULYY.IN



BEYOND

BOUNDARIES

USA will issue more than 1 million

visas this year in India

In 2022, we had 71 per cent of tourists for leisure, 19 per cent
who were students, and 10 per cent for business, so it was a
V-shaped recovery, says Jackie Ennis, Vice President, Global

Markets, Brand USA.

Rai Umraopati Ray I

Post-COVID, what are
the new global travel and
tourism trends in the USA?

The biggest trend that we're seeing
is high demand for the great outdoors.
We have amazing gateway cities in the
US and there is that desire for open
wide spaces and natural landscapes
and the ability to be in uncrowded
nature. We've definitely seen that
from all of our markets through post-
pandemic. But there’s also that demand
and that kind of appeal of the different
kinds of American cities that we have.
Because if you go to Boston, it’s a very
different experience than if you go to
Houston, Texas, or LA to New Orleans.
And so it really is the combination of
those great elements that | think are
driving the demand for the United
States.

How has been the last year
in terms of tourist arrivals?

In 2022, India was ranked four in
overseas arrivals into the United States
excluding the numbers of Canada and
Mexico. We had 1.25 million Indian
visitors in 2022. And that was only about
15% down on our numbers pre pandemic
in 2019. In the calendar year of 2022,
we had 71% of tourists who came for
leisure, about 19% who were students,
and we had 10% for business. So it was
a V-shaped recovery. Though one of
our key challenges is air connectivity
between the United States and all of our
major target markets. From an Indian
point of view, we are actually very
pleased with the air connectivity.

In terms of your
marketing and
promotion strategy,
how do you
plan to
promote all
the brands
under the
Brand USA
umbrella?

Brand USA
represents all
areas and regions
of the United States. We do that in
a number of ways by educating and
informing our travel agencies and tour
operators. We have a great online
travel agent training program that has
a very high engagement with the Indian
travel trade. The US Discovery Program,
the online e-learning program saw
over 10000 badges (modules) being
completed over the last 3 years. We
have brought 25 partners with us this
time on our sales mission. In addition,
we have come up with our third big-
screen film Into Nature’s Wild during
the mission, which celebrates and
promotes the natural landscapes of the
United States.

Jackie Ennis,

Getting a US visa has
become a major issue,
what are your comments?

The biggest thing is that there’s been
a massive acknowledgement of the issues
that we’ve had with the Indian visas. It's
pent-up demand and the fact that the

Vice President, Global Markets, Brand USA

consulate staff just weren’t issuing any
visas through the pandemic. We learnt
from the Minister Council for Commercial
Affairs who said that India is the country
that has the most visas issued worldwide
other than Mexico, which is a border
country, and that they have more consular
staff than they have ever had to issue
visas. They brought in more staff from
the US. They brought in more staff from
other consular offices around the world
to focus on India. The wait time has gone
from, okay, it's not great, but it's gone
from like three years to eight months
right now. So if you were to apply for
the US. Visa right now, it would be eight
months. So we anticipate that it’s getting
better, and they’re putting hundreds of
thousands of new appointments on the
system every day. The Embassy has said
that they will issue more than 1 million
visas this calendar year. One of the things
that they also said is it's the highest
acceptance rate of visas as well. So if you
apply for a visa, the chances are you are
not going to be rejected. B
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"We saw a ten-foli increase in the tourist
arrivals to Azerhaijan from India’

Situated on the west coast of the Caspian Sea, Azerbaijan is
relatively new on the global tourism map. It is an undiscovered
country nestled between Russia and Iran. Brimming with natural
beauty, adventure and nightlife, there is so much that Azerbaijan
has to offer. Bahruz Asgarov, Deputy CEO, Azerbaijan Tourism Board
shares more details about the destination and their marketing

strategy with BOTT.

Priyanka Saxena Ray .

Year 2022

We are happy to be once again
participating physically in the trade shows
in India, which is a very important market
for us. As compared to 2021, we saw a
ten-fold increase in the tourist arrivals to
Azerbaijan from India. 2019 was our best
year in terms of arrivals (received 65,000)
and in comparison, we can say we have
fully recovered from the pandemic
as our numbers are back (61,000 last
year). We are positive that 2023 is going
to be a great year for us. We started
the year with OTM followed by road-
shows in Chennai and Ahmedabad
and then in Delhi for SATTE. We are
continuing to support our partners
in India as we continue working with
media, OTAs and Travel Agents to ensure
Azerbaijan is positioned as an ideal
destination for families, FITs, women
travellers, social gatherings, weddings,
MICE - everything.

Weddings in Azerbaijan

We understand the importance of
weddings and we will continue promoting
Azerbaijan in that segment. Before
the Pandemic we had a few weddings —
1000, 2000 people, we value weddings
and understands its importance.
The hospitality sector in Azerbaijan
understands the requirements of Indian
weddings — what are the rituals, how
they are going to organise it, what
venues are needed for that — so whoever
wants to organise weddings in Azerbaijan

will have pure pleasure with good
infrastructure, no Visa hassles and direct
flights between Delhi — Baku. We have
Ritz Carlton, Fairmont, Four Seasons —
the best in luxury hospitality sector.

Azerbaijan for Bird
watching and Sustainability

We are constantly trying to ensure
that Indian traveller always has something
to be excited about. We still continue
laying new hiking routes across caucuses.
We are now doing a lot of projects to
position Azerbaijan as a bird watching
destination because it is one of the few
places in our region where we have the
bottleneck and offers a great opportunity
to people to observe birds as they travel
from south to north. All of them comes
to one bottleneck and it gives a great
opportunity for people to view them.

We have also done a lot of projects
in terms of sustainability and supporting
local products and supporting local
communities. We've done amazing
work in Baskal Reserve — It's a village
and what’s interesting about the village
is that the scarf made in this village is
part of UNESCO heritage list. But due
to urbanization, people were leaving
that village. So as a tourism agency, we
invested a lot in that village. Now people
are coming back to the village and
women who used to cover now back to
the workshops and they are doing it.

Azerbaijan today —
And when you talk about promoting

Bahruz Asgarov,
Deputy CEO, Azerbaijan Tourism Board

Azerbaijan in the India market and one
of the routes that a lot of people take
is through associations, inviting them
to maybe have a convention or to have
bring their agents for one of the meets.
That is one way of ensuring that you've
got anything from 50 agents to about
200 agents so are you exploring. We
are hosting different events, hosting
different but apart from that, as part of
our yearly promotion campaign, we are
hosting fun trips for trade and for media
to make sure that the burden is out.

In order to increase touristic traffic,
for this year, we are planning consumer
campaigns and visibility campaigns.
We will continue working with media
partners we have in India and we are
also looking at different options with
OTAs and thanks to the direct flight that
we have right now from Baku to Delhi,
we believe that it will benefit to the
development of tourism further. @
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Western Australian Tourism Minister visits
India to auvance direct fights to Perth

BOTT Desk I

he Western Australian (WA)

Government has reaffirmed

its commitment to India after

the state’s Deputy Premier

and Minister for Tourism,
the Hon Roger Cook attended the CAPA
India Aviation Summit in New Delhi
to discuss establishing a direct flight
from India to Perth. The two-day visit
took forward the momentum that was
gained during the Western Australia
Government’s India Mission in July
2022, with the state’s tourism body
meeting with key officials of top airlines
at as Western Australia looks to develop
direct aviation connections between the
two destinations to boost visitation.

our two regions,” he said, adding, “With
the growing diaspora of Indians in
Western Australia, the key focus is to tap
into the ‘Visiting Friends and Relatives’

The number of Indian visitors to Western Australia, the
largest state of Australia, has grown in recent years. In 2019,
India represented Western Australia’s 11" [argest tourism
market by visitor numbers, with more than 30,000
travellers from India visiting the state.

Minister Cook said he was hopeful
a direct flight would be established
between India and Perth. “India is a
priority market for Western Australia,
and we continue to work with our
valued airline partners to further build
and grow our aviation capacity between
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market and encourage travellers from
India to stay longer and explore more
of Western Australia. India represents
an enormous growth opportunity for
Western Australia’s visitor economy, and
direct air connectivity would provide an
uplift to both the Indian and Western

Australian tourism industries.”

Airlines that currently fly to Perth
play a critical role in connecting the
destinations, however, India is one of
Western Australia’s largest markets
that remains unserved by a direct
airline service. “The Western Australian
Government is committed to working
with the Indian tourism and aviation
sectors, as well as Perth Airport, to
secure more aviation connections to
India,” shares Minister Cook.

The number of Indian visitors to
Western Australia, the largest state of
Australia, has grown in recent years.
In 2019, India represented Western
Australia’s 11" largest tourism market
by visitor numbers, with more than
30,000 travellers from India visiting the
state. More recently, India has grown
to be Western Australia’s fourth largest
international market for visitor numbers
in 2023.

The WA Government, through
Tourism Western Australia, is cementing
the state’s reputation as the Western
Gateway to Australia, by investing heavily
in tourism and aviation. Supported by the
AUD $195 million Reconnect WA package,
the WA Government, through Tourism
Western Australia, is working closely
with airlines to develop a direct route,
while also investing in marketing, event
development and visitor experiences. B
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"We provite unigue experiences and

The year 2022 was a great year for Fairmont Jaipur in terms of occupancy, as they surpassed
the 2019 business figures. The occupancy rate at the hotel for the year 2022 was 65% higher
than the occupancy rate it experienced in 2019. Most of the hotels in Jaipur experienced
similar high, which is an extremely positive sign for the hospitality industry in the region,
feels Rajiv Kapoor, General Manager, Fairmont Jaipur as he shares details about the business
at the hotel in the year gone by and his plans for the future.

Priyanka Saxena Ray

What are your business expectations from 2023?

As the market continues to grow, we anticipate that our business numbers

will surpass the 2022 figure. With international borders now open, we are
expecting an increase in foreign tourists and business travellers. Additionally,
the country is hosting more global events in the coming year, which is
expected to further boost the hospitality industry in India.

As a seasoned hotelier, what are the new trends,
evolved expectations that you have observed in the
post Covid scenario? Has the traveller
become more demanding?

We have observed that post-COVID, the domestic
market has become a significant driver of the hotel
industry, and India has witnessed a surge in luxury
weddings where there is pent up demand.
Moreover, guests have become more cautious
in terms of their health and safety concerns.
Guests are more tech-savvy and vigilant. They
expect the highest standards of hygiene and
cleanliness, with strict adherence to COVID

protocols. This has led to the implementation

of digital check-ins, touchless menus, and
other contactless technologies.

How is your hotel prepared
to handle these evolved
challenges?

We have implemented strict safety protocols

that include thorough cleaning and sanitization
procedures, social distancing measures, and
contactless technologies such as digital check-ins
and touchless menus. There are different check
in desks and safety measures in place for guests
and all our staff as well.

There is a new wave of

independent hotel brands in
: _ the market. Do you think they
Rajiv Kapoor, pose a threat to Chain / Group

General Manager, Fairmont Jaipur
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activities tailor-made for

Hotels?

The emergence of independent
hotel brands does not pose a significant
threat to chain/group hotels, as both
can coexist in the market and cater to
different segments of customers. As
India is hosting more global events like
G20 and World Cup among others, it
will benefit everyone in the hospitality
segment.

How important is the
Weddings market for your
hotel? What percentage of
your business / revenue is
generated from it?

Fairmont Jaipur has been one of
the leading wedding destinations in the
country, last year in 2022 we hosted 106
weddings reconfirms the fact. About 80
per cent of our revenue comes from
weddings, which shows the significant
role that this segment plays in our
business. Moreover, we believe that
there is a vast potential in the weddings
market, not just from tier 1 but also
from tier 2 and tier 3 cities.

There is a growing interest
from the affluent female
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traveller market / group and
solo both. How well are you
prepared to handle it?

There is a growing interest in the
affluent female traveller market, both
for group and solo travel. To cater to this
segment, we have developed specific
programs and amenities that cater to
their needs and preferences. For groups
we regularly have travellers on Girl-
cations, or on Galentine’s brunch. We
provide unique experiences and activities
that are tailored to the interests of these
guests. We also have trained women
butlers who provide personalized
services and ensure that female
travellers feel safe and comfortable
during their stay. For solo female
travellers, we have a dedicated program
in place that includes safety measures,
such as secure transportation, as well as
special amenities in place to assist
our female guests.

Jaipur is a city brimming
with hospitality choices
and more being added
frequently. In such a
scenario, how do you
ensure that your hotels

remain on top of the game?

There is a growing demand for hotels
in Jaipur, but with the emergence of new
hotels in the market, there is an increase
in the supply as well. The presence of
these new hotels provides guests with a
variety of options that align with current
market trends. As a preferred wedding
destination hotel, we remain focused
on delivering exceptional services to
our guests.

Is there any more
information that you would
like to share with us?

Fairmont Jaipur is a place of grandeur
and splendour, a true marvel of
architecture inspired by the regal palaces
of Rajasthan. The palace transports
you to a world of beauty, with a stunning
view of the Aravalli range and opulent
interiors adorned with intricate designs
and embellishments that showcase the
rich cultural heritage of Rajasthan.

The team goes above and beyond to
deliver the ‘grandest of experiences’, and
as the ultimate wedding destination, the
property is the perfect place to say- ‘I
do’ with your fairy-tale dream wedding
turning into memories! B



The Nanee Bhaktapur

A boutique o0asis In Nenal's museum

Located in the East corner of the Kathmandu Valley, Nepal, Bhaktapur
is one of the smallest yet most captivating city in the country. Brimming
with natural beauty and abundant art and architecture, the city has
added a new jewel to its crown — The Nanee, a boutique accommodation,
which has taken the experiential quotient in the region to a new high.
Elegant, suave, quaint and stylish — The Nanee in Bhaktapur readies to
welcome guests.




of life — Bhaktapur

he Nanee is a distinctive
bespoke  boutique  oasis
handcrafted to exhibit to the
local culture in Bhaktapur.
This boutique stay has
been especially built for tourists who
are looking for an immersive travel
experience with a hint of luxury. With
state-of-the-art features and exquisite
craftsmanship and service, The Nanee
Resort Bhaktapur offers guests an
unforgettable staying experience in

incorporates the style and ambiance of
the surrounding area and heritage, The
Nanee’s distinctive idea was developed.
This boutique oasis comes equipped
with 18 Bedrooms and Suites that
offers a perfect peek into the beauty
and flair of the Newari culture found in
the Kathmandu Valley. The dedicated
and zealous team at The Nanee Resort
Bhaktapur makes each and every visitor

feel special and at ease while ensuring
that they enjoy a comfortable stay. The
team running The Nanee Bhaktapur takes
pride in extending utmost quality and
attention to detail while offering services
and ensures that the property stands
out in the crowd. The place offers
the perfect “home away from home”
ambience and leaves a guest with
memories of a lifetime. W

have been visiting Bhaktapur since 1997 and more towards the 2012-

Nepal.
With a sharp emphasis on both
classical and contemporary design that

‘‘
l 2014 being in the Ancient city almost every month. Whilst Bhaktapur has
its unique mesmerising charm, it lacked a comfortable deluxe property
where one could retreat and just reflect on the day and its surroundings. The
hospitality provided by the locals was amazing and the architecture, crafts and
I local food is second to none in Nepal, but the city lacked a property with a unique
architecture concept, good food and great interior design. All this changed when
we met our local partners Ajay and Shailaja who shared the same opinion and
also wanted to do something to promote the destination and to preserve the
culture.

The Nanee is handcrafted as a showcase. A comfortable oasis where our
guests connect and experience the living heritage of Bhaktapur and for our
visitors / dwellers to ensure the preservation of the Newar culture within one
of the oldest living historical cities in the world. It is unique, bespoke boutique
oasis in the heart of Bhaktapur providing stylish, quality and comfortable
accommodation with superior purposed handcrafted experiences and services.

We encourage our dwellers to connect with each other and experience the
joy of community life through exploration of the local art and architecture,
cuisine, hand-made crafts, festivals and traditions that Bhaktapur has to offer,
whilst being mindful of our community and its heritage surroundings. Our
guests can enjoy the unique experience of living with the locals, experience the
amazing in-depth culture, and retain the emotions of exploring this ancient city.
Located close by is Nagargot, our guests can easily explore the amazing views
of the Himalayas by undertaking any activity, such as hiking, cycling or in the
comfort of just driving up.

Going forward, our ambition is to be recognized as one of Nepal’s best
boutiqgue accommodations for the discerning and sophisticated traveller. All
elements and services of the property are not only experiential but as well a
learning centre with a sense of responsibility for the local community. “

There are not many ‘Living Ancient Cities’ left in this world, especially one
that is so well preserved with its culture so intact. The Nanee is a perfect place to
experience the local festivals, shop for antiques and the many wonderful artifacts
available or just explore on your own through these quiet alleyways. | am always
very excited to visit the property again, and to experience the deeply rooted
Newari culture that is genuinely reflected. This was also the materialization of
more than seven years of intense work, by far a great milestone for Epikurean by
LTC” says T) Grundl = Hong, Managing Partner, Epikurean by LT.
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DESTINATION
FOCUS

Rainbow Nation Rendezvous:

An Enchanting Expedition through South Africa’s Wonters

Embark on an unforgettable odyssey through South Africa, a land where untamed wilderness meets vibrant culture.
Discover the captivating wonders that lie within the heart of the Rainbow Nation says Rai Umraopati Ray.

outh Africa is a land of diverse

beauty, wildlife, culture, and

history. From the bustling

cityscapes of Johannesburg

and Cape Town to the untamed
wilderness of game reserves, the country
offers a plethora of tourist destinations
for the discerning traveler. Join us as
we embark on an unforgettable journey
through this spectacular land.

Our journey begins in Johannesburg,
the vibrant and dynamic heart of South
Africa. Known as the City of Gold,
Johannesburg boasts a rich history
steeped in mining and wealth. Some
must-visit tourist destinations include
the Apartheid Museum, Constitution
Hill, and Nelson Mandela Square, all
of which give insight into the country’s
tumultuous past and the journey towards

freedom

and democracy. A visit to the Cradle
of Humankind, a UNESCO World
Heritage Site, showcases the incredible
archaeological discoveries that have
contributed to our understanding of
human evolution.

We continue our journey with a
luxurious stay at The Maslow Time
Square in Pretoria. This opulent hotel
offers  world-class accommodation,
dining, and entertainment. Nestled in
the heart of South Africa’s administrative
capital, the hotel provides easy access
to key attractions such as the Union
Buildings, Voortrekker Monument, and
Pretoria National Botanical Garden.

Palace of the Lost City -
Sun City
Next, we find ourselves at the

legendary Palace of the Lost City,
nestled within the

opulent Sun City resort in South Africa,
a luxurious haven inspired by a mythical
African palace. Architecturally stunning,
this regal hotel embodies grandeur
and elegance, with intricate mosaics,
hand-painted ceilings, and towering
stone pillars reminiscent of a bygone
era. The lush botanical gardens and
sparkling pools create an enchanting
oasis. Surrounding the palace, Sun
City’s extensive range of entertainment
options, including a vibrant casino, golf
courses, and an exhilarating water park,
ensure that guests have an unforgettable
experience.

Our next stop is the Kwantu Game
Reserve, a sanctuary for South Africa’s
iconic wildlife. The reserve offers the
unique opportunity to observe the Big
Five—lions, leopards, rhinos, elephants,
and Cape buffaloes—in their natural
habitat. Guests can also participate in
conservation programs, learning about
the challenges faced by the reserve and

the importance of preserving




South Africa’s delicate ecosystems.

Boardwalk Hotel - Port
Elizabeth

We continue to the coastal city of
Port Elizabeth, where we check into
the luxurious Boardwalk Hotel. With
its idyllic beachfront location and
elegant architecture, this hotel is a
perfect blend of comfort and style. Port
Elizabeth is known for its rich history,
with attractions such as the Donkin
Heritage Trail and the South African Air
Force Museum providing insights into
the city’s past. The city also serves as a
gateway to the stunning Garden Route,
a must-visit for nature enthusiasts.

Cape Town - The Mother
City
Our journey culminates in Cape

Town, a vibrant city framed by the iconic
Table Mountain. We begin by exploring

the city’s rich cultural heritage, strolling
through the colorful Malay Quarter
and visiting the South African Museum,
which houses fascinating Bushmen
exhibits.

We spend a delightful morning at the
bustling Victoria and Alfred Waterfront,
followed by a full-day tour of Cape
Point. Our excursion takes us along
the scenic Atlantic Ocean coastline to
Hout Bay, a charming former fishing
community. A half-hour cruise to Seal
Island showcases the area’s abundant
marine life. Continuing along the
Indian Ocean, we stop to admire the
adorable Jackass penguin colony at
Boulders Beach near Simon’s Town. Our
afternoon is dedicated to exploring the
breathtaking Cape Point and the Cape
of Good Hope, the meeting point of the
Atlantic and Indian Oceans. As well as
a thrilling ride on The Flying Dutchman
Funicular, offering panoramic views of
the Cape Peninsula.

Not to miss the helicopter ride
over Cape Town, which offers a unique
and breathtaking perspective of this
beautiful city and its iconic landmarks.
It was followed by a sunset cruise along
the city’s picturesque coastline. As the
sun dips below the horizon, casting a
golden glow across the ocean, you'll
savor the tranquility of the sea, the
silhouette of Table Mountain, and the
vibrant city lights, creating a magical
atmosphere that lingers long after the
journey ends.
Another

once-in-a-lifetime  expe-

rience is diving with great white sharks
in Gansbaai. The coastal town, known
as the Great White Shark capital of the
world, provides a unique opportunity
to get up close and personal with these
majestic predators. With your heart
pounding and anticipation mounting,
you’ll descend into the depths of the
ocean, enclosed within a secure cage.
As the sharks gracefully glide by, mere
inches away, you’ll marvel at their
raw power and beauty, making for an
unforgettable adventure.

The Table Bay Hotel - Cape
Town

During our stay in Cape Town, we
find respite at The Table Bay Hotel, a
luxurious gem nestled at the heart of the
Victoria and Alfred Waterfront. Boasting
magnificent views of Table Mountain
and the harbor, the hotel offers a
seamless blend of classic elegance and
modern amenities.

Emperors Palace Hotel -
Johannesburg

As our journey comes full circle,
we return to Johannesburg, where
we enjoy our final stay at the opulent
Emperors Palace Hotel. This premier
entertainment  destination  provides
guests with exceptional accommodation,
a plethora of dining options, and access
to the thrilling Emperors Palace Casino.

Our journey through South Africa
has taken us from the bustling cities of
Johannesburg and Cape Town to the
serene wilderness of the Kwantu Game
Reserve. We have discovered the rich
cultural heritage that defines this nation
and marveled at the majestic beauty of its
landscapes. As we prepare to bid farewell
to this remarkable land, we are left with
memories that will last a lifetime, and a
newfound appreciation for the wonders
that await in South Africa. B
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DESTINATION
FOCUS

Experience the

Royal Rhapsody

on a road trip through Rajasthan

Rajasthan is one of the few majestic destinations in India that can be visited round the year because of its
exuberance. The royal deserts, the glittering sands, the sparkling jewels and the vibrant culture - the state
has it all. Rajasthan never shies away from putting its glory on view for its admirers. It is the must-see state
of India, brimming with varied, startling and incredible attractions. The next time you are there, try and
follow the itinerary that we have chalked out for you...

Arushi Bajaj

Day 01: Delhi — Bikaner

It is always advisable to start early
from home for a hassle-free journey.
The distance from Delhi to Bikaner is
439 km. Bikaner is one of the most
famous tourist spots in Rajasthan. The
city is also known as the camel country.
It has many sand dunes which are
spread all across the region. It is famous
for its traditional delicacies like Bhuijia,
Thandai and some authentic sweet
dishes like Ghewar. There are many
temples and palaces in Bikaner and
tourists from all over the world flock to
these architectural wonders. Delhi to

Bikaner route can either be traversed
via Churu or via Shri Ganganagar.
Having great road connectivity with the
major cities in India, Bikaner will not
disappoint you in any manner. Although
there is no direct Delhi to Bikaner Volvo
bus, tourists can book RSRTC
express buses available from Delhi for
Bikaner. A Delhi to Bikaner bus takes
about 10 hours to complete the journey.
Many cabs are also available from Delhi
to Bikaner. It takes about 8 hours to
travel from Delhi to Bikaner by road.
Once you reach here, opt for a good
hotel, recline, relax and dine fine in a
good restaurant and enjoy to the fullest.

Day 02: Mandawa/ Bikaner

After having breakfast at the hotel
in Mandawa, explore the town and its
ancient past. Mandawa is a compact and
busy little market town that was settled
in the 18th Century and was fortified by
the dominant merchant families. Today
it has some of the finest painted Havelis
in the region, such as Binsidhar Newatia
Haveli and GulabRai Haveli. Close by is a
tiny village, called Dundlodlocated right
in the heart of the Shekhawati region
(which can also be explored). The fort
here dates back to 1750, though much
of it is more recent. The diwan-i-khas,
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private audience hall, is still in very good
condition and has stained glass windows.
Learn about the chokanis, the goenkas
and the sarafis, painted extravagantly
in the havelis. The word haveli, which
is of Persian origin, means ‘surrounded’
or an “enclosed place.” Since the middle
of the 19th century, the inhabitants
of north eastern Rajasthan have
patronised the art of fresco painting.
Frescoes on the earliest havelis date
back to the early 1800s (though some
on the forts, chhatris and temples are
dated around 1750). The majority were
painted between 1860 and 1900. After
Mandawa, depart for Bikaner. On arrival,

—mps

check in at the hotel. Spend some time
listening to the mesmerising music of the
desert in Bikaner, a medieval flavoured
city that links Central Asia & North India
with the Gujarat seaports. Magnificent
mansions are a highlight here and the
simple and peaceful lifestyle keeps helps
people relax.
Stay overnight at the hotel.

Day 03: Bikaner / Jaisalmer

After breakfast at the hotel proceed
for Bikaner sightseeing.

Visit the Fort, one of the finest of
Rajput monuments. One of the most
massive forts in all of India, the entire

city of Bikaner had been constructed
around the Junagarh Fort. The fort is
so massive that it boasts 37 pavilions
within its compound. It was constructed
in 1593 by Raja Rai Singh, who moved
in with his family from Lalgarh Palace.
The architectural style is Indo Saracenic.
The fort has withstood most invasions
by foreign forces. Even Kamran, a
conqueror, who laid siege to the fort
could only capture it for 24 hours before
it was taken back.

Travel around as many as 37 different
palaces, pavilions and temples built by
different kings that are all connected by
paved courtyards, narrow staircases and




terraces in this Rathor stronghold.

Later continue drive to Jaisalmer.
Upon arrival, check in at the hotel.

Witness the hot barren desert in
Jaisalmer. This city shimmers like a
mirage. It has the golden sandstone
town walls and narrow streets lined with
exquisitely carved buildings, through
which camel carts pass leisurely, it has
an extraordinarily medieval feel and an
incredible atmosphere. The fort inside
perched on its hilltop contains some gems
of Jain temple building, while beautifully
decorated merchants havelis (mansions)
are scattered through the town.

Stay overnight at the hotel.

Day 04: Jaisalmer

Start the day with a healthy breakfast
at the hotel.

Proceed for city sightseeing in the
morning and visit the silent 12th century
Fort, built by Prince Jaisal and the Palace
that stands at the highest point (100
metres) above the marketplace. Also visit
the Jain Temples (12th — 15thcentury)
which lie within the fort complex. They
have beautiful images of Hindu deities
which indicate the remarkable religious
tolerance of that age along with impressive
figures of Jain saints of different colour
marble and stones. The famous art of the
stone carvers of Jaisalmer is evident in the
elaborate facades of the yellow sandstone
desert havelis (mansions) which glow
softly in honey tones. Also visit places
like the Salim Singh ki Haveli, Patwonki
Haveli (House of the Brocade Merchants)
the largest and most elaborate of the
famous havelis of Jaisalmer. Patwas are

merchants trading in rich brocades,
gold and silver embroidery, sequins
and ribbons. This family expanded their
business to include opium, banking and
revenue collecting.

Evening excursion involves a camel
ride to Sand Dunes. Experience the pace
and space of desert life. Ride to the
smooth, silky sands of Sam sand dunes
where the Raikas (camel drovers) travel
with their animals over vast distances
and know every waterhole and pasture
in their region. They are the best guides.
The Raika is a handsome, romantic figure,
and in local legends and folk-songs, he is
referred to as the messenger of love or
the carrier of good or bad tidings. Enjoy
dinner on sand dunes followed by folk
performance.

Stay overnight at the hotel. B
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THE PERFECT WEDDING VENUE, WHERE YOUR LOVE
STORY COMES TO LIFE

Beyonad Resort Khaolak is @ stunning wedding venue located. in the tropical paradise of, Khao Lok, Thailand.
With its breathtaking ocean views, pristine beaches, and. lush gardens, it provides the perfect backdrop jor o
dream wedding. From intimate beach ceremonies to grand. receptions, the resort's experienced. wedding
planners can customize every detail to create 6 truly unjorgettable day. Beyond, Resort Khaolak offers
exceptional, service, exquisite cuisine, and, luxurious accommodations jor you and your guests.

®

nisha@reps-unlimited.com, india@reps-unlimited.com
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Tathaastu

.

| Tarot Card Reading is the art and science which helps ,
" understand the present status and the future course.
=«* It helps to apply course correction if required Tarot

1«" Business,, Relationship, Marriage, Match-makmg, etc.
Ms. Richa Srivastava, a renowned Tarot Card Reader wa
conducts exclusive Tarot reading under the banner -
Tathaastu. Here are her predlcuons for Aprrl 2023.

Know what VIlIII' starg say about April 2023

March 21 - April 20

There will be warmth, love and excitement in your relationship this month. You are getting
closer to a breakthrough in your career and have a clear vision of what you want for your
future. Your work will get noticed. This is a good time for investment.

April 21 - May 21
Your relationship is secure and emotionally fulfilling. An exciting career opportunity will
be presented to you. Be very careful with your choices. Do proper research before taking
any decision. You will be optimistic about your work and projects.

May 22 - June 22
Be patient and use your time wisely to introspect and analyse a situation carefully. There is
more than one way of looking at things. Do not be impulsive in monetary and investment
related decisions. Indulge in Yoga and meditation.

June 22 - July 22

This month, prioritise yourself and your wellbeing. Be adaptable and persistent. Your
courage and talent will help you progress in your career. You should avoid taking any kind
of sudden or crucial financial decisions.

CANCER
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ASTRO
SPEAK
July 23 - August 21

There can be times when you will find it difficult to communicate with your family.
However, try to express your feelings. Misunderstandings at the workplace might
hurt you. Your professional endeavour requires thorough research and planning. Take
good care of your health.

August 22 - September 23

You will feel energetic and there be instances of celebrations with your loved ones.
Differences with your spouse will be resolved. Be consistent in action and the result
will follow. Your work will get noticed. You are getting closer to achieving your goal in
your career.

September 24 — October 23

Your relationship will get stronger and currently it is an emotionally fulfilling time.
You will experience abundance and prosperity. A work partnership is on card in your
current business. A senior lady will be helpful to you in your life.

October 24 — November 22

Be practical in your professional work and maintain a work life balance. Be careful
while investing. Make extra efforts to strengthen relationships at personal as well as
work front. Start meditation to keep stress away.

November 23 — December22

Search for a suitable job will be successful. Success in career is possible by putting
thoughts into action. Recovery from illness is expected. Do good research work before
committing money to any kind of investment. Spend time with family.t.

December 23 — January 20

Remove anxiety. Be positive and look on the brighter side of things. Conflicts at the
career front will be resolved through honest conversations. Plan to manage your
finances. Goals will be achieved and bond will be stronger with partner.

January 21 - February 19

Harmony and balance will be there at your work front. Career growth is there in your
card. Ideal time to getting into business partnership. Recovery from illness isimminent.
Indulgence in spirituality will bring harmony. The chances are strong of meeting your
prospective partner.

February 20 — March 20

You will be busy this week. Spend your money wisely. Respond intelligently to the
questions asked by people. Be optimistic in this phase. Take a break and do your
research, as you have to work hard to make things happen. Mind and heart are at
conflict. Learn to control the emotions. Spend some time with your spouse.
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TRENDSETTERS

‘At Trulyy India we aim at having women

eaders that impart a sense of diversity’

Hospitality industry along with travel tourism sector today have become the largest
employer of women. There is no denying the fact that women have excelled in the
hospitality sector, not just in India, but all over the world. With a strong belief system

and independent upbringing, Aarushi Arora, Business Development Manager, Trulyy
India Hotels, Resorts, Camps and Safaris, shares with BOTT her inspiration and the

challenges that exist in the industry today for women entrepreneurs.

.‘/_' E
BOTT Desk —

My Inspiration

| have had many people from different
walks of life who have inspired me and
motivated me | have grown up seeing my
father working and thriving in the travel
and tourism industry and he’s the reason
behind my interest, passion and love
towards travel and tourism. | have been
blessed to have the most supportive
parents. My mother always taught me
to be independent and as a result | went
for my first internship when | was only 19
and since then | have worked every single
day of my life completing 3 degrees while
| was still working and have extremely
loved the journey.

Women Friendly Initiatives

Women employees tend to bring
a substantial amount of emotional
intelligence to the organisation at all
levels. As a result, you will find that 70%
of my Sales and Marketing team consists
of women employees. There are lot of
initiatives that Trulyy India has taken to
make workplace more women friendly:

Flexible work timings: Flexible timings
areaboonforwomenwhoshareagreater
burden of domestic responsibilities. Such
arrangements allow them an atmosphere
of freedom and respect.

Supporting motherhood: We can’t
achieve gender parity at workplace if we
keep discriminating against motherhood.
Inmost cases, whenawoman professional
conceives, her career plateaus or she

is forced to change to an
alternate work profile. But in
our organisations, we support
our women employees with paid
maternity leaves and also give them an
option to work from home. Itisimportant
to underline here that maternity leave is
an unquestionable right of every woman
professional

Training after a Maternity Leave:
When new mothers are finally ready to
come back after their maternity leaves,
we make sure to provide them with
sufficient time to have a conversation
with the team. It helps them understand
all that has been going around and they
feel more belonged.

More Women Leaders: At Trulyy India,
we aim at having women leaders that
impart a sense of diversity from a top-
down approach.

Anonymous Feedback: Sometimes,
women don’t feel comfortable discussing
a situation or talking about something
that is troubling them. We have built a
platform where women can share their
views, highlight any issues or can make
a suggestion without revealing their
identity.

Zero Tolerance Policy: Any comments,
remarks, or jokes that makes a women
employee uncomfortable have no
place in our organization. We provide
a zero-tolerance policy and give an
environment where women feel no
hesitation reporting any misconduct or
harassment.

Aarushi Arora,
Business Development Manager,
Trulyy India Hotels

Women Today

Hospitality industry and travel and
tourism industry both have become the
largest employer of women in today’s
day and age. It is undeniable that
women have excelled in the hospitality
sector not only in India, but all over the
world. Hospitality business in India has
traditionally hired women in various
positions. As it's a core service sector
where women are considered as the
biggest asset in this people-oriented
industry. Looking at the status of an
overwhelming majority of workers in the
industry are women, various subjective
cases throw the light on the fact that
industries are also more inclined to fill
a gender gap. Hotel companies value
their female manpower and provide
competitive starting salaries, regular
incentives, recognition, and many other
lucrative benefits, Despite the avenues
offered by the industry and the major
advancements women have shown as a
workforce, they are still facing challenges
in their professional path. Thus, special
care and flexible rules should be put in
place to make the work environment
women-friendly. B
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FIND YOUR LUXURY ISLAND ESCAPE

Come to Outrigger Maldives Maafushivaru Resort.
An untouched gem in the Maldivian archipelago

Located in the pristine South Ari Atoll, Outrigger Maldives Maafushivaru Resort is just a 25-minute seaplane journey from Male,
Here, you'll be surrounded by miles of turquoise waters that epitomize the Maldives. Located on an island over 350 metres in
length, this resort is partially shaded by lush vegetation encircled by white beaches next to a spectacular house reef,

s [ntimate villas. Modern conveniences.
e Overwater Villas with Private Pool

* Our luxurious overwater villas are designed to offer
maximum space, privacy and unforgettable views.

e Water activities
® Navasana Spa

» Swim with whale sharks

Contact us for more details: Sunil Menon
0 +9182919 14035 | mindiasales@outrigger.com
@ www.outrigger.com

Outrigger Maldives
Maafushivaru
Resort earns Luxury
Lifestyle Awards

>

rOP100
Top 100 Hotels & o,

Jur wols

Resorts recognition.

OUTRIGGER.

MALDIVES"MAAFLISHIVARU RESORT
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Hello Norld!

DAILY. DIRECT. NON-STOP.

UK & EUROPE ASIA-PACIFIC & AUSTRALIA AMERICAS MIDDLE EAST & AFRICA
9 Cities 11 Cities 7 Cities 10 Cities
78x Weekly Flights 110x Weekly Flights 61x Weekly Flights 171x Weekly Flights
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NON-STOP EXPERIENCES. NON-STOP CONVENIENCE.

S

Best of Indian hospitality Convenient arrival Comfortable seats Frequent Flyer benefits under
with warm meals and departure times with extra legroom our Star Allilance Program

600 S
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